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The Summer ‘08 issue of Tiki Magazine is dedicated 
to the living memory of: 


Michael Turner 
Comic book artist 
April 21, 1971- June 27, 2008 


George Carlin 
Comedian/actor/author 
May 12, 1937- June 22, 2008 


You touched us with your creative spirit, made us think, laugh, and 
dazzled us with your brilliance. May you rest in peace. 
We'll miss you. 


Aloha, 


Welcome to the Summer ‘08 issue of Tiki Magazine. Tiki season is in full swing. 
In the last few months, we've visited such events as Tiki Caliente in Palm 
Springs, CA. and the Hukilau in Ft. Lauderdale, FL. The summer has even more 
great events such as the Hot Rod Hula Hop in Columbus, OH and Tiki Oasis in 
San Diego, CA. If you go to Tiki Oasis, please stop by the Tiki Magazine booth 
and say hello. 


The Summer issue is loaded with great stuff. We start with a feature on cover 
artist Tom (Thor) Thordarson by Dennis Mathewson. When in Hawaii, please 
visit the Thor Stor for some of Thor's great art. We then have a feature by Paul 
Clemens on the “man who wrote the book,” Sven Kirsten. It is impossible to 
overstate the importance of Sven and his books The Book of Tiki and Tiki 
Modern to the revival of Tiki. 


Jeff Chenault takes us on a musical trip with Waitiki and | give you a closer 
look at the gifted Tiki carver known as Tiki Ray. Tiki Farm's founder Holden 
Westland gives us an inside look at the history of the company he started and 
how they've come to produce many of our favorite mugs. 


Kari Hendler profiles Tiki chef Kelley Hawks and Disney artists Kevin Kidney 
and Jody Daily who have been very important to Tiki’s resurgence. We finish 
up with James Teitelbaum taking us on a trip to Tiki Town: Tokyo and much 
more. 


I'd like to invite everyone to Tiki Magazine’s 2nd annual art show, Tiki Island 
Lands on Planet Rooth at the Planet Rooth Studio Gallery in San Diego. Opening 
night is September 13th and closing night is October 11th. See some of the 
best Tiki art anywhere by Tiki’s best artists. Well, that's enough talking from 
me. Go ahead and fix yourself a tasty cocktail and enjoy your new copy of Tiki 
Magazine. Have a great summer! 


Mahalo, 


Nick Camara 
Publisher/Editor 
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| October 18 7:00pm 
EL njoy an evening for Cua Al Tikis #11, #12, and #13, carved ten 


years ago. New commemorative editions in ceramics will be released at this 


event. “Many artist proofs available, too. New art, special guests, and 
entertainment T.B.A... 


All info @ WWW.TIKIMANTIA.COM 
Dinnez vesevations (626)285-1241 


Crazy Al Tiki #12 “Hula Lover”1998 FPhoto: SeanMurphyPhoto.com /Modet: Dancing Tehani.com 


Crazy AL's Tiki Corner 6: 
Photos by Tikimania.com 
My last two tiki discussions were based on a seminal sculpture in my work, Tiki #13 "Keeper of 


the Charm". Another equally important and influential piece in my body of work is the partner 
of Tiki #13, Crazy AL Tiki #12 "Hula Lover". To be more accurate, these two were part of a trifec- 


ta of leading pieces in my early work which inc 
in Tiki Magazine Vol.3 No.1. These three tikis all 


juded Tiki #11 "Tiki Lantern", who’s story is told 
appeared in the Copro/Nason ‘Tiki Art’ show in 


September of 1998. Each tiki represents my first attempts at defining my individual style and 
technique in the re-blossoming Tiki Culture of ten years ago. "Hula Lover" has remained one of 


my most unique artistic tikis in over a decade o 


work. 


In Tiki Magazine Vol.3 No.3, | stated that Tiki #13 was the fist tiki sculpture of mine to adorn a 


natural headdress or crown; it was a new look 


,or discovery, in the nature of palm logs. In the 


same manner, Tiki #12 was also a first. Just as the slow stripping of the palm boots revealed a 


royal cap, a 180 degree flip to the log exposed 
appropriate costume was another of Mother Nai 


a perfect grass skirt! This unforeseen and very 
ture's suggestions as to the direction of a sculp- 


ture. The hairy matting between the palm boots caught my attention as it was quite extensive 
and appeared to mimic fine woven cloth. Polynesian traditions have beaten the bark of the paper 
mulberry tree into large blankets of cloth for the use of clothing. The rustic brown dyes with 
which the tapa cloth is colored resemble the naturally beautiful burnt sienna hues of the freshly 
uncovered palm matting. The shape of the cascading inverted palm boots and the cloth-like nat- 
ural matting that remained on the half-stripped log of Tiki #12 beckoned to be left on as a 
Tapa-grass skirt. Certainly, this would be a unique tiki sculpture | could 
use in the upcoming Copro/Nason show. Of the 145 tikis | have com- 
pleted, only three others are scultped with the skirt technique: Tiki #9, 
"Dominic Tiki", Tiki #51, "Hula Heart" commissioned by Tikis Grill and 
Bar in Waikiki, and Tiki #52, "Hula Baby", a rare traveling, four-gig tiki 
carved with APE. ** 


The natural skirt gave me direction for Tiki #12. This concept of a hula- 
skirt-wearing tiki developed into "Hula Lover." | continued to explore the 
stripping down of layers of the palm bark. My self-taught tiki carving tech- 
nique had me infatuated with the first quarter inch of the log before | 
ever cut into its interior. My limited experience with palm wood suggest- 
ed that the interior of the log would be too soft to do much interesting 
carving anyway. During the carving of Tiki #11, | had cultivated a design 
concept that used semi-traditional Tapa patterns to decorate a graphic 
outline around an open mouth. | liked this direction very much and decid- 
ed to elaborate on it even more once | discovered a "palm skin" under 
the palm bark. This interesting layer looked to be a hardwood veneer over 
the top of the soft blond interior wood. This hard "skin" nicely took clean 
carved lines made with a sharp pen knife. | was very pleased with the 
result and exploited the new-found material with a crazy undertaking of 
intricate designs that | would later enhance with a darker stain. All the 
successful work in the "palm skin" gave rise to another idea. This tiki 
could have real tattoos! | had done tattooing-type etching, or pen 
knife work, as early as Tiki #2. However, this tiki could merge the 
original Polynesian tradition of tattooing with the modern traditions 
of Western pop-culture tattoos. | knew then that | wanted to por- 
tray the infatuation of Western sailors with the exotic and erotic 
Hula Maidens. From Captain Cook's first Pacific sailors to WWII U.S. 
Navy men in bellbottoms, the topless island girl in a grass skirt 
was irresistible. Tiki #12, "Hula Lover," became a masculine tiki in 
a skirt! The deity-rannical* characteristics of my tikis lend them- 
selves to being whatever they want to be. So I went for it. On 


Tiki No. 12, “Hula Tiki” continued the exploration of leaving natural 
textural occurrences of the log in tact, in this case revealing mother 
nature's grass skirt. 


The elaborate details of Tiki No. 12 would inspire much more 
elaborate carving in the future.” 


the right arm | carved the image of a hula maiden and 
also a heart with "Hula" where "Mom" might go. On 
the left arm a sailor's militaristic Chinese dragon was 
left in the skin as well as a primitive Life Spiral link- 
ing generations. The art show in which Tiki #12 first 
appeared gave me some of my first publicity in print. 
Not only did Juxtapoz Magazine issue #18 mention 
my art in the show, but interestingly enough, 
International Tattoo Art Magazine also mentioned the 
show. My much-better half of many, many years, Lizzy, 
and myself appeared inside the March 1999 issue. | 
attribute this acknowledgment to the tats of the "Hula 
Lover," since neither of us to this day have sported 
ink on your own skin. 


Despite my worry that the inside of the log would be 
soft and of undesirable carving density, | found that 
the new stock of palm trunks mentioned in TM Vol.3, 
No.3 was quite solid. These logs, which came from 
more mature trees, allowed me to detail and define 
the arms and hands of "Hula Lover." In turn, the detail 
of Tiki #12 would inspire the much more elaborate 
carving of Tiki #13. Another link between these first 


The natural layer of “palm skin“ underneath the bark of the tree 
gave rise to the idea that No. 12 could actually have tattoos. 


two exploratory creations is that | first used 
the eyes of my "Tiki Budda" light switch 
(described in TM Vol.4 No.1) on Tiki #12 
and later the Budda body and feet would 
appear on Tiki #13. These tikis also adorned 
add-ons such as bone beads and found 
shells, a direction | stated with Tiki #3, "King 
Tiki" 


The testosterone level of Tiki #12 had been 
kicked up a notch or two with burly tattoo 
laden arms. | wanted to give this guy the 
ability to hold a Samoan Fire Knife in his 
teeth. It would allude to the traditions of 
male Polynesian dancers and just look dang 
Cool! Or, should it be Hot! | never got a torch 
in his teeth for the 1998 show, and I have 
never wanted to try and to run natural gas 
lines through the sculpture to ensure an 
endless fire show. However, as part of my 
never- ending, back-burner project of an 
Exotic Calendar, | photographed this hula- 
exalting tiki with the help of Sean Murphy. 
He did a fantastic job portraying a flaming 
scene of the classic relationship between 
Waihine and Tiki. | also photographed the 
fire spewing Tiki #11 with Sean's assistance 
and hope to use these portraits soon. 
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October 2008 will see the debut of 
the limited edition “Hula Lover” mug 
in the same Bahooka room where 


the original Tiki made its first appear- 
ance 10 years ago. : D 


The ten-year annive tifec- . ae + 
er rearen a aeeae See “Created in a million miles of travel” 
this fall. To commemorate these pri- 
mordial tikis in the Crazy AL Tiki Gallery, 
a new ceramic creation which will be " 
debuted at the Bahooka Restaurant, OREN: 
Saturday, October 18, 2008. A decanter, 
or carafe, design of Tiki #12 "Hula 


Lover" will be sold in a numbered edi- TWeSDaYy _ Saturday 


tion in the very room the same tiki was 


. first presented to the public at the f 5:30PM = 9:30PM 
The “Hula Lover” mug has been sculpted  Copro/Nason Tiki Art show of 7 " 


to match the original in every detail, September 19, 1998. Sculpted by 
including the tattoos. myself to match the original in every 

detail, it also is proportional to its part- 

ner Tiki #13 mug. | hope to have a CLOSED SUNDAYS & MONDAYS 
ceramic candle-holder miniature of Tiki #11, "Tiki Lanter" as well as Tiki #12, B.¥.0.B. 


and more Tiki #13 mugs. Maybe the photo shoot images will make an appear- 
ance as well in printed editions. Crazy AL's Tiki #12, "Hula Lover," stretched 


my imagination regarding what a tiki could be. It led the way to more devel- > HiGHWaYy yl & 70 SOutH 
opments in my personal quest for originality and stands alone as a tiki in the 
SMUrNa, TENINeSSee 


corner with a Hula Girl tattoo. 
* deity-rannical: forceful demonstrative action 
** Tiki #51: "http://tikimania.com/docs/bt_51.html" a 


Tiki #52: "http://tikimania.com/docs/bt_52.html" 


CrazyAL Art and Collectible Editions available at www.tikimania.com www. OMNIHUT.COM 
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Hey Ernie, ; 
can you plug in ROY: Z é Oops! 
this drill for me? Dy It’s peng up 
i on something. 


Wow Ben! 
You should be : 


more careful! i y Ernie Keen 


EVENTS 


Tim Keenan 


The Smokin’ Menehunes provide 
the perfect Hawaiian soundtrack 
for Palm Springs. 


Tim Keenan 


The Caliente Tropics still provides 
one of the best authentic Tiki hotel 
experiences around. ff 


Nick Camara 


Derek Yaniger has his first solo painting show in conjunction with the M Modern Gallery's 5th 
anniversary Tiki exhibition. 


ca) 
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Tiki Caliente 
May 9-Il, 2008 


Tiki returned to Palm Springs, CA after a 3-year absence 
with Tiki Caliente. The new event is the brainchild of 
promoter Rory Snyder, a Palm Springs resident, AKA 
Wildsville Man. Rory’s enthusiasm and sense of the 
aloha spirit made the event a success. 


The event was held at the Caliente Tropics Resort on 
May 9-11. The event included a Tiki art show at the 
nearby M Modern Gallery with headlining artist Derek 
Yaniger. If you're familiar with Derek's work, you were 
in for a treat. Derek contributed 17 pieces of incredi- 
ble art. It's no secret that Tiki Magazine is a big fan of 
Derek's, check our logo. 


There was a Luau courtesy of Hawaiian Bill's and two 
days of vending. Guests were treated to music by fan 
favorites the Martini Kings and the Smokin’ Menehunes. 
Look for the 2nd Tiki Caliente in May or June of 2009. 
For more info on next year's event read Tiki Magazine, 
visit Tiki Central, or visit Wildsville Man’s website. 


Yaniger’s Go Stop Go,” 2008, acrylic on plywood,18" x 24. 


Leroy Schmaltz Art Show 
April 30th - May 30th, 2008 


From April 30th thru May 30th, 2008, art appre- 
ciators and Tikiphiles’ lives converged at a very 
special show. Oceanic Arts’ Leroy Schmaltz 
had a fantastic retrospective art show at the 
Whittier Art Association and Gallery. So pop- 
ular, there had to be TWO reception parties! 
The show highlighted the incredible diversity 
of Schmaltz’s talent: collage, paint, sketches, 
sculpture... and, yes, of course there were Tikis. 
For many Tiki fans, it was enlightening for them 
to see the vastness of Mr. Schmaltz’s talent. 
The show also featured some great artwork 
done by Schmaltz’s family members — his wife, 
children and even grandchildren, all of whom 
are gifted artists as well. Congratulations to 
Leroy and his family! We can’t wait for your 
next show! 
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Schmaltz’s retrospective in Whittier featured many of his legendary Tiki carvings. 
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One DORTAE®> 
HuKilau 2008 June 12-15 Ft. Lauderdale, FL 
by Jonpaul Balak 


Marie King 


The bad news: Hukilau 2008 is all over. The good news: Tiki Kiliki’s 
spectacular annual gathering of Tikiphiles in Ft. Lauderdale and the 
historic Mai-Kai will continue!!! Yes, folks---months of rumors, specu- 
lation and gossip were put to rest at the Mai-Kai on Saturday night, 
June 14, when owner Dave Levy took to the stage and officially 
announced that the Mai-Kai will survive! The entire room immedi- 
ately sprang to its feet in a flurry of tears, applause, hoots and hollers. 
In an eruption of emotion and gratitude to the Hukilauers that help 
make the Mai-Kai feel so appreciated, Levy then focused attention to 
organizer Christie White, publicly requesting that she continue the 
Hukilau and that she has the Mai-Kai’s full support and blessing. How 
could she say no??? 


The weekend's festivities centered around the indescribable Mai-Kai 
and its outstanding décor, floor show, staff, food and (let's not for- 

~ get) cocktails. This year featured a rare Sunday spent at the Mai-Kai 
Los Angeles’s Tikiyaki Orchestra infused the Mai-Kai's Tahiti dining room with their special brand before opening hours, the highlight of which was a very special small- 
of retro/modern exotica. scale Mai-Kai museum, curated by General Manager par-excellence 
Kern Mattei and Tiki architecture historian Mike “ZuluMagoo” Skinner. 
For this once-in-a-lifetime experience, the Mai-Kai’s warehouse was 
combed, revealing some of its greatest hidden treasures. Items on 
display included the three cannibal sculptures that used to adorn the 
front sign; huge, oversized scrapbooks containing all variety of press 
clippings, photographs, brochures, and postcards; numerous original 
blueprints, renderings and other architectural and design plans; table 
lamps, tikis, signage and so much more! It was like dying and going 
to Mai-Kai memorabilia heaven! 


Marie King 
Marie King 


The relocation of Friday night's main event from the Bahia Mar ball- 
toom to the Bahia Cabana poolside was by all accounts a huge success. 
The open air, the ability to watch and listen to the performers while 
sipping cocktails in the pool, and the freedom to move around and 
catch the show from different vantage points such as the upper decks 
all contributed to creating a much more relaxed, tropical island vibe. 
All weekend, King Kukulele kept things rolling as emcee and setting 
the perfect musical soundscape included The Disasternauts, the Haole 
Kats, Laramie Dean, the Martini Kings, Slip and the Spinouts, the 
Fisherman, the Tikiyaki Orchestra (complete with Polynesian dance 
intro and fire eating by Marina the Mermaid!!!) and the Intoxicators! 


Multi-talented artist and model Suzy “Atomikitty” Jeff “Beachbum" Berry's seminar ; There was certainly no lack of inspiration during this year’s special 
Mosher gets ready for the beach at the 2008 enlightened participants about potions events. Bre-elle and her Tiki supermodels had everyone ready to hit 
Sarong O Rama. of the Caribbean. the swap meet looking for vintage Aloha wear during the Sarong O 
Rama fashion show. Jeff “Beachbum” Berry had his his standing room 
only audience salivating over his journey through Caribbean mixolo- 
gy. Bosko’s career retrospective had attendees ready to pick up the 
chisels. Kevin Kidney permanently infused everyone's musical mem- 
ory with the Hawaiian Eye theme song during his look at Tiki on 
television. Charles Phoenix convinced budding historians to get out 
there and start taking pictures of all of their favorite locales before 
they are paved to make way for parking lots during his Technicolor 
tour through Polynesian Pop and Mike Skinner created more than a 
few brand-new urban archaeologists. An outstanding new feature to 
the Hukilau was a Tiki fine art show organized by Miami gallery owner 
Harold Golen. Attendees were simply awed by the sheer vision and 
variety of art represented. 


Kari Hendler 


Here's a raise of a Derby Daquiri to everyone involved in making 2008 
the greatest Hukilau to date! Special Aloha must be showered upon 
the event's indefatigable and relentlessly passionate founder and 
organizer Christie White—congratulations on another incredible year! 
Thankfully, the Hukilau will continue, and Hanford just might have a 
chance to get through that whole drink menu!!! Keep watching 
www.thehukilau.com for updates. 


During Sunday's special exhibit, King Kukulele and Christie “Tiki Kiliki” White thoroughly 
(16) investigate the cannibal sculptures that used to adorn the Mai-Kai's front sign. 
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It’s Time to Take a Vacation... 
From Cooking 


Let's party with Kelley Hawks 
and Tiki Go Go Catering 


Story and Images 
by Kari Hendler 


Ford pickup. 


It's late afternoon and I’m standing outside a non-descript bar on 
San Francisco's Pier 50. The place is deserted and the fog is just 
beginning to roll over the skyline. Oh so lonely. But, off in the dis- 
tance, | see a ‘66 Ford pickup rumbling toward me. It's a turquoise 
number, with the name “Tiki Go Go” emblazoned on it. The back is 
loaded down with Tikis, thatching, flowers and Hawaiian ornamen- 
tation of all kind. It pulls up to the bar and out bounds Kelley Hawks, 
wearing a jaunty sailor's cap, accompanied by her husband, Tom, and 
a handful of enthusiastic assistants. They storm the bar and, within 
two hours, they've transformed an ordinary space into a sultry tropi- 
cal speakeasy, with cuisine to match. 


This is Tiki Go Go Catering — a company created in 1999 by Kelley, 
to satisfy her love of Tiki along with her love of feeding people. The 
event she’s catering today is for a recently married couple who are 
throwing their “Hey, did you know we got married a few months 
ago?” party for all their friends. (Not to be confused with a wedding, 
which Kelley also can accommodate.) Do you fantasize about hav- 
ing a fairytale wedding? You know, one of those ethereal affairs 
where you and your beloved arrive in a carriage and scruffy doves 
are released while a harpist plays “Wind Beneath My Wings"? Yes? 
Then, for the love of Pele, put down this magazine and fetch Martha 
Stewart. (And don’t invite me.) But, if you hire Kelley Hawks, you 
can probably bet that your carriage will be festooned with blazing 
Tiki torches, the doves will be wearing teensy hula skirts and the 
harpist will plunk out “Ke Kali Nei Au.” With all that, how could you 
NOT live happily ever after? 


Kelley's life started happily enough, in Sarasota, Florida. Kelley's 
mother had lived in Oahu during the 1960's and infused her love of 
that life into their Florida home. Kelley recalls how her mother insist- 
ed they eat dinner outside every night by candlelight, and that their 
yard had all kinds of tropical plants growing in it. “My mom totally 
brought the island lifestyle in our lives.” Turns out mom was a great 
party-thrower, too. The seeds were sown early. 


Kelley became involved with all the different aspects of the food 
world. She had relatives in the restaurant business and was sur- 
rounded by quality cuisine her whole life. When the other kids were 
gnawing their mystery meat sandwiches, Kelley's sack lunch usually 
contained high-end restaurant leftovers. As an adult, she learned the 
food business by working for various specialty food companies, meet- 
ing the produce growers and attending farmer's markets. 


® 


Hawks’s logo-emblazoned turquoise ‘66 


Kelly loves taking old recipes and converting them into something new with a 
tropical twist. 


Eventually, Kelley found herself being asked to help cater parties. 
Around that time, a new craze started for personal chef services. Seizing 
the opportunity, she went through the personal chef-training course, 
so that her standards would be impeccable, with a certificate to back 
it up. On graduation day, everyone was asked to describe his or her 
future chef plans. When Kelley announced her Tiki-style catering dream, 
she faced a class full of confused looks. “They completely didn’t get 
it", she says. Cut to 2005, Tiki Go Go makes the San Francisco Chronicle's 
list of best caterers in the city. I'm betting some of Kelley's former 
classmates are pretty envious now. 


San Francisco is an epicurean’s dream and the Bay Area has no short- 
age of talented chefs. Through word of mouth (not to mention her 
very recognizable turquoise truck) Kelley has managed to acquire a 
large clientele, both corporate and private, who appreciate her unique 
island touch to food and event planning. She caters for big compa- 
nies such as The Gap and Dolby Studios, as well as cooking for families 
in their own home. She creates individualized weekly menus for her 
home clients, putting together enough meals to last them all week, 
and sealing them in easy-to-reheat, recyclable glass containers. “Instead 
of people having to go buy a whole bunch of groceries, plan a bunch 
of meals and ending up throwing out half the food because they don't 
have time to cook it, they'll instead get me doing all that for them while 
making it nutritional, and supporting the local growers”. Kelley avoids 
waste as much as possible, too. All the leftover food from her jobs is 
distributed to their friends and neighbors, as well as local homeless 
people. 


Kelley loves taking old recipes and converting them into something 
new with a tropical twist. | ask Kelley for a simple example of how any- 
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one can Tiki-up their cooking. “When you have a nice piece of 
fish, like Tilapia, you can whip a little fresh orange juice with 
grape seed oil and dip the fish in that, that coat it with some 
Panko crumbs or crushed macadamia nuts, and then top it with 
some chopped mango and bake it. So good and super healthy!” 
(Hey, no one said “Hawaiian food" meant you had to go all- 
Spam.) 


The Hawks live in one of San Francisco's reclaimed warehouse 
spaces — a true urban setting filled with their vast Hawaiiana 
collection, which they use to decorate their events. What this 
means is that every Tiki collectible they buy is a tax deduction. 
(You heard right... and | can feel you seething with jealousy.) 
Kelley and Tom have been collecting Tiki paraphernalia since 
their Hawaiian elopement, fourteen years ago. A favorite pas- 
time is to scour yard sales and swap meets for unwanted tropical 
souvenirs; monkey pod serving bowls, Coco Joe's figurines, nau- 
tical what-nots... all of these are put into action at their catered 
events. 


Today, | am witness to this as | watch them leave no boring wall 
uncovered, no serving platter ungarnished. An artist friend of 
the Hawks has lent them a dozen of his one-of-a kind sculp- 
tural vases, which are filled with stunning tropicals. A plain 
cement wall is covered with lauhala matting and strung with 
silk flower garlands and twinkle lights. Every table has a vin- 
tage Tiki as a centerpiece, bringing its own personality to it. 
Kelley is staring at a large, cumbersome support beam that is 
smack-dab in the center of this room. It’s really ugly... for 
approximately ten minutes, that is. Kelley digs into her boxes 
of “set dressing” and pulls out a collection of tropical fabrics 
and various Tiki masks. She wraps the architectural faux pas 
in the fabrics and ties them with nautical rope. She tacks up 
the masks on top of this. | don’t see an ugly structural beam 
anymore. | see a conversation piece. “I tend to go overboard 
with every little detail”, says Kelley, “because | want it gorgeous 
and done in a great way. When someone hires me to do a party 
I go crazy. | start dreaming right then. I’m thinking, ‘Oh my 
god, I'm getting PAID to create my fantasy Tiki party?” 


When Kelley needs foliage for décor, she seeks out local tree 
trimmers and gathers up the branches for free. Banana leaves 
(used for food display) can be found at Hispanic markets. Tropical 
flowers are more reasonably priced if you go to the wholesale 
flower mart, instead of a traditional florist. Tom likes to collect 
inexpensive vintage Hawaiian records and use them as addi- 
tional decoration pieces. These are just a few tricks that any 
one of us can do when planning our next party. The main thing 
is to use your imagination, add rum, and you're good to go. 


One of Kelley's particularly memorable catering events was held 
in a corporate office building. Kelley and company hired a hula 
dancer who went aisle to aisle, beckoning everyone out of their 
beige cubbyholes. The bewildered employees followed the 
exotic dancing maiden into the main boardroom, where Kelley 
and company had set up a screen and were projecting vintage 
surf films. Exotic food was set up all over. They even had a 
sushi maker stationed inside a bamboo hut. They were able 
to transform an ordinary, bland space into something fantasti- 
cal, and, by doing so, probably made a permanent impact on 


some of these poor corporate souls, 
yearning for a little exotic escape. 


But even people who spend their days 
in a Tiki food-fantasy need to escape, 
too. Weekdays, Kelley and Tom are 
up by six a.m. and spend the next 
eight hours customizing and cooking 
theirclient'sweekly menus. Weekends 
are often booked with private parties. 
So, four days a week, the couple end 
their workday at the beach in Pacifica. 
(Just outside San Francisco.) They 
bring along all the leftovers from that 
day's cooking and feed their friends 
who meet them there. “It’s so awe- 
some! It’s like a mini-luau every night!” 
says Kelley. Tom is a gifted skate- 
boarder, and Pacifica beach has a great 
skate park. While Tom skates with his 
friends, Kelley puts together upcom- 
ing menus for their clients, although 
she also does double-duty by video- 
taping all the skateboarders to help 
them improve their style. When Tom 
and Kelley have a little extra free time, 
they like to take road trips to seek out 
new skate parks and Tiki bars. 


But now, the sun is setting over San 
Francisco Bay. The newlyweds and 
their guests have arrived and are tak- 
ing in the scene that Kelley and her 
crew has created. Welcoming every- 
one at the doorway is a large 
hand-carved Tiki with Tom's father's 
1952 surfboard leaning against it. The 
room is lit by candlelight. The D.J. is 
playing surf tunes and trays of orchid- 
trimmed appetizers are on every 
surface. Everyone who enters has 
been instantly transported to some- 
place warm, languid and far, far away. 
Wish you were here. Oh wait, you can 
be. Just call Kelley. 


Kari Hendler is a television script 
supervisor, writer and photographer 
who loves any excuse to eat and party. 
Hungry for more? 

Visit www.Tikigogo.com AND check 
out Kelley’s exclusive recipes on Tiki 
Magazine's website. 


Kelly Hawks’ Tiki Go Go began in 1999 out of 
a love for Tiki and feeding people. 


Hawks utilizes wooden Tiki statues of all 
shapes and sizes, fresh tropical flowers 
and natural materials such as bamboo in 
her décor. 


Tiki Ray - Fusing the worlds of Tiki 
and Pinup Art quite nicely. 


By Nick Camara 
Images courtesy Tiki Ray & Shannon BrooKe 


When the discussion of great duos comes to mind, | can definite- 

ly think of a few. Let's see, there are peanut butter and jelly, chips 

and salsa, Batman and Robin, and Tiki Ray Tikis and hot pinup 
models. Not familiar with the last one? Well get yourself over to 
Tiki Ray's website or my space page and check it out. When asked 
about this Tiki Ray said, "Sometimes it gets frustrating when peo- 
| ple think I’m constantly surrounded by hot pinups. Even my 
daughter kids me by calling me the ‘Tiki Pimp! The reality is that 
| Tiki Ray is one of the top Tiki carvers on the scene today. When 
| models and photographers are looking for Tikis to create a beau- 
tiful tropical backdrop, Tiki Ray is at the top of the list. 


Tiki Ray AKA Ray Kieffer was born March 10, 1961 in Burbank, 
CA. He was the 7th of 8 children. “Burbank was a great town for 
me to grow up in. With the film studios close by, especially Disney, 
| could ride my Schwinn and see giant props on the lots. | remem- 
ber seeing 30 Herbie the Love Bug cars on the Disney lot. A friend 
of mine’s dad was a cartoonist at Disney. He would allow us to 

| sit and watch him create the magic. | wanted to be a Disney car- 
toonist.” 


Tiki Ray was a creative little kid. “My mom had a special name 
for me ‘old, weird Ray. She said | was very 
creative and was always doing things out of 
the norm. | loved building and creating some- 
thing out of nothing to entertain myself. An 
early mentor of mine was my brother, George. 
He was always drawing and loved cartoons. 
| wanted to be just like him. In elementary 
school, | drew a turtle | saw on a matchbook 


cover and was praised for how good it came 
out. From then on, | was always drawing. | 
always had a drawing pad and art supplies. | 
loved to draw different cartoons and recre- 
ate drawings from Mad Magazine. Plus, | found 
out it was a bonus that the girls in 4th grade 
loved that | could bust out Mickey Mouse or 
Bugs Bunny on their Pee Chee folders.” 


Tiki Ray's artistic heroes were Walt Disney, 
Walter Lantz, the Warner Brothers, comic book 
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Ray Kieffer AKA “Tiki Ray” lounging in his Tiki room. 


artists, anyone from Mad Magazine, but his all-time favorite was Tex 
Avery. “His imagination blew me away. The expressions of his charac- 
ters were so over the top and out of the box. He was really a groundbreaker 
for me.” 


At age 14, he painted a Rick Griffin inspired mural that involved surf- 
ing, the beach, and skateboarding on a neighbor's side garage wall. “I 
was always looking for school projects that needed to be drawn or 
painted. After high school graduation, Ray became a Union Refrigeration 
Pipe fitter. “We have to insulate odd shapes for vessels, tanks, and valves 
all the time. | love it.” Today, Tiki Ray is still a pipe fitter but is now a 
foreman. 


When asked how he got into Tiki, Ray replied, “When I was 7, my dad 
came home from a trip to Las Vegas and gave me an Aku Aku coin from 
the Stardust Hotel. | saved that coin for years. | thought it was so cool. 
I've always been fascinated with the different faces of Tiki and the 
moods they create with different lighting. Tikis can be very mysterious 
and fierce but at the same time can be fun and mood setting. | bought 


Shannon Brooke 
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my house in 1992 and wanted to add some Tikis to my yard. 
Back then, you couldn’t just buy one at the swap meet so | 
thought why not try to carve one. | had a large piece of lumber 
from a jobsite and started chain sawing it. Before | knew it, every 
kid in the neighborhood was watching me. A lot of my friends 
wanted me to carve one for them. By 2000, I was ready to carve 
and sell Tikis.” 
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“Tiki to me is part of something real. They represent gods, beliefs, 
spirituality, and culture. They can be an elder or ancestor that 
was admired. However, when | do live carving shows, people 
sometimes think because I carve | know all the history behind 
each Tiki, | don’t. | never claim to know more than what | like. 
A strategically placed Tiki with the proper lighting can turn a nor- 
mal backyard into something special. | must admit my favorite 
Tikis are the big ominous ones that humble you with their size 
and girth. The best thing about Tiki for me is the response | get 
from people who enjoy my work.’ 


Let's get back to the connection with the hot pinup models. "I 
work with a guy whose wife is makeup artist, Jen Corona. She 
knew a photographer that wanted to rent original Tikis for a 
photo shoot. The only Tikis he found were kind of junky look- 
ing. | called her and brought some Tikis to her house for the 
photo shoot. | didn’t realize that the photographer was the 
‘queen of pinup art’ for me, Shannon Brooke. I've been a fan of 
40's and 50’s pinup art for most of my life. Shannon asked me 
to bring my Tikis to another photo shoot and said | should con- 
sider putting my Tikis in Lowbrow art shows. That led to the 
West Coast Coppers calendar. | posted the pictures on my myspace 
page. Next thing | knew | had several pinups, promoters, and 
photographers wanting to take pictures with my Tikis.’ 


Tiki Ray is making quite a name for himself on the Tiki scene. 
He was commissioned to do a Tiki that is prominently on the 
Malibu Pier. Jim Hynd, the Rose Parade’s head floral designer, 
hired Tiki Ray to carve 17 Tikis to display at the Los Angeles 
County Fair. “It was like walking into Tahiti with all of the tropi- 
cal flowers, live parrots, and my Tikis. Over one million people 
passed through there in a month. | did a live carving there every 
Sunday. In the past few years Tiki Ray has been in numerous art 
shows at such places as the Tonga Hut, Bahooka, the Light Gallery, 
Caliente Tropics, and the Bali Hai. “I must say my favorite show 
last year was the Tiki Magazine show at the Bali Hai. My head 
was spinning with most of the best Tiki artists there as part of 
the show. It was a real highlight in my career.” Tiki Ray recreat- 
ed a Headhunter designed Tiki from the show’s promotional 
poster. It was really something to see. Ray is a fixture at such 
events as Tiki Oasis, Tiki Caliente and Viva Las Vegas. In addi- 
tion the West Coast Choppers calendar, Ray's Tikis has been 
featured in Monster Garage videos, You Tube, and recently an 8 
page spread in Hustler magazine. "| got paid to take the day off, 


Carving at Tiki Oasis. 
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Fusing beautiful women (Dayna Delux) with beautiful Tikis, nobody does it quite like Tiki Ray. 


@ 


Shannon Brooke 


watch that photo shoot for 5 hours, and get 
a check from Larry Flynt (CEO of Hustler).” 
Last year, Ray also hosted his own show called 
“Tiki Treasures and Polynesian Pinups” com- 
bining pinup models with Tikis. Another show 
is planned for this year. 


Tiki Ray's base product is Tikis but is branch- 
ing out into masks, shifter knobs, and 
necklaces. The necklaces have been a big hit. 


“| figure that no one wants to walk around a 
Luau or party with a mai tai and a 6 foot Tiki. 
| hand out plenty of cards and get emails later. 
Look for Ray at Tiki Oasis and the upcoming 
Tiki Magazine art show called Tiki Island Lands 
on Planet Rooth. 


If you're interested in some of Tiki Ray's art, 
you can reach him at tikiray.com or at 
myspace.com/tikiray1. Here are some sug- 
gestions from Tiki Ray when buying a Tiki. 
“Think of what you're looking for before you 
write. Give me some ideas to design one that 
works for you. Men usually want fierce ones 
but their wives aren't happy until | show them 
the flowers, pineapples, and such | can add 
to them. Remember, if mom is happy, than 
everybody's happy and she usually has the 
checkbook. | do love a challenge; so don’t be 
afraid to ask. 
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Amity with more of Tiki Ray’s work. 


Headhunter inspired Tiki from last 
year’s Tiki Island at the Bali Hai. 


Sven Kirsten and his Moai “Big Daddy Olu", watching over Kirsten’s idyllic hill top home in Silverlake, 
only 8 minutes from downtown Los Angeles. 


An Interview With Sven Kirsten 
By Paul Day Clemens 


The much-used phrase “a person who needs no introduction” has never been 
more apt than when describing Sven Kirsten to the worldwide tiki community 
or, in particular, the readers of this magazine. 


Just as Bob and Leroy of Oceanic Arts, Donn Beach and Vic Bergeron, Les Baxter 
and Martin Denny, among others, are all seminal names in the original Golden 
Age of Tiki, so is Sven Kirsten’s moniker to the contemporary resurgence of 
Polynesian Pop — a term he himself coined. 


As Edgar Leeteg evocatively captured the first flowering of popular tiki culture 
in his sensual black velvet paintings, and Shag has no less vividly done for cur- 
rent generations of tikiphiles with his whimsically hip creations, Sven-has also 
accomplished in his own unique way. The elusively primitive sorcery they cre- 
ated with paint, Sven has conjured with the strikingly seductive words and 
images in his massively influential ‘Book Of Tiki — a work that could rightly be 
called the Bible of contemporary Poly Pop — and, in the process, created his 
own personal blend of tantalizing tropical magic. And he is now continuing his 
pioneering work in his newly published tome (also from Taschen) ‘Tiki Modern’. 


Yes, we all know that Mr. Kirsten is truly one of the Big Kahunas of current tiki 
culture, and that, in large measure, his forays into urban archaeology and their 
eventual expression in book form have been almost single-handedly responsi- 
ble for lighting the tiki-torch of Poly Pop’s new revival. But what do we really 
know of the man himself? 


Well, Tiki Magazine was privileged to be invited to pay a recent visit, high in the 
hills of Silverlake, California, to the Enchanted Tiki Temple that is the unique 
home of “BigBroTiki” (as he is known to the thousands who frequent the Tiki 
Central website) and be given a rare peek at Sven's important, world-class col- 
lection of rare tiki-related artifacts and art, and — no less rare — a glimpse into 
the wild workings of his multifaceted mind! 
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TIKI MAGAZINE: First of all, how’s your latest book tour 
been going, and how would you gauge the personal and 
critical responses you've gotten to the book—has the reac- 
tion in Germany, for example, been noticeably different 
than in the States? 


SVEN KIRSTEN: | didn’t really have a book tour here in the 
States because my publisher doesn’t believe in spending 
money on that, and | really can't complain because Taschen 
keeps their overhead low that way, and puts all their money 
into the books. The top quality and the amazing size of their 
books in relation to their low cost revolutionized the art book 
business. The Hollywood Taschen store signing in the Farmer's 
Market clock tower was very successful. 

The German tour was actually a European tour because it was 
through Germany and Switzerland. It went really well, but on 
a smaller scale. Tiki definitely isn’t as big in Germany or in 
Europe as here in America, because the original phenome- 
non happened here. But | knew that. That's why | waited until 
| found the right publisher here in America. Even though peo- 
ple had recommended Taschen to me in the early 90's. At that 
point they were only in Germany and Europe, and | said, “No, 
no, no, it has to be an American book!” Published here first, 
it would then reach Europe and Japan and those people that 
are into American pop culture, but not the other way around. 
America is the place where all the people have the memo- 
ties and all the experiences. | looked for a really long time for 
an American publisher to grab it, but none bit. Then, strange- 
ly enough, Taschen, another German , came along and started 
his business here in America and he got it. 


TM: Now for the obligatory bio question—where and when 
were you born? 


SK: In Hamburg, Germany on August 27, 1955. With seven- 
teen. | moved to Berlin, because, at that time, West Berlin was 
still under Allied Supervision and you could dodge the German 
draft if you became a Berlin citizen before you turned eight- 
een, so | moved there to study art first -- then | switched to 
film. | really wanted to work in Hollywood and so | said to 
myself, if | don’t try to do that now | never will. So | was 25 
in 1980 when | moved to America, but | moved to San Francisco 
first because | had scouted L.A. and | knew how hard it was 
to get into the film schools, like USC, UCLA, etc. So, also, you 


On a wall in the kitchen, Dr Alderete’s European Tiki Modern Tour poster is 
surrounded by Witco’s “Conversation” and African Modern pieces. 
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needed a car in L.A, so | moved to San Francisco first and went 
to San Francisco Art Institute and made a couple of short films 
there and from there, | got into AFl down here and moved to 
LA. in 1981. 


TM: How and when did tiki enter your consciousness in a 
meaningful way? 


SK: The first time was a German friend of mine, had in her 
apartment two beautiful Milan Guanko Easter Island heads 
that she had picked up from him at some Filipino market where 
he was selling his carvings in the mid-80s.. The really simple, 
elegant style they had really impressed me and | tried to find 
out more.about what they were and where they came from, 
and | think she or somebody else told me about Sea and Jungle, 
a giant store that was a competitor of Oceanic Arts at the time. 
| found the store and | was amazed — they had several rooms 
full of stuff, like one whole section for blacklight paintings. 
That's where | bought my first Tiki mug. It was a Tiki Leilani. | 
went back there once or twice and bought little things, but | 
was still a student and | was broke. Then | didn’t go for a while, 
and then’'when | went back, they were closed up —everything 
was gone. It was such a shock. | had this experience of sud- 
den loss, that this great store had closed up and packed up 
and left town. It sent me on a quest for other places like it. 


TM: Is that when you discovered Oceanic Arts? 


SK: No, | discovered Oceanic Arts through Benson's, then in 
Long Beach. | kept on looking for Tiki and tropical décor and 
stuff like that, and there wasn’t any. In the late 80s, | was in 
Long Beach and | went to the Yellow Pages looking for nauti- 
cal décor—and at that point in time, Tiki was non-existent as 
a term, people didn’t know what it was, so you went through 
the Yellow Pages looking for tropical décor, nautical décor, 
seashells. Under “seashells” | found Benson’s, so | went there, 
and it was really kind of a funky place. The guy was quite 
unfriendly. | found some cool Covarrubias maps in the rest- 
toom and | wanted to buy them, but the guy didn’t want to 
sell. They had maybe like one or two little wooden Tikis, and 
| asked them where | could find more items like this, and they 
begrudgingly pointed out Oceanic Arts in Whittier to me. And 
| didn’t go that day, but a couple of weeks later | took my first 
trip to Oceanic Arts and it must've been 1989, and they were 
still in their original location, and it was a giant warehouse. | 
didn’t meet Bob, but Leroy was in. And he was very friendly 
and happy that somebody came by and showed interest in 
their stuff. It was like one of those places you notice by coin- 
cidence and you walk in and see a guy snoozing at the counter. 
You could tell they weren't doing too much walk-in business. 


TM: All that was about to change with your book, though. 


SK: On the first visit Leroy showed me their menu collection 
and | was so impressed. All those great graphics. And | went 
back two or three times and bought various things. And the 
funny part is that Leroy was so happy to have someone have 
interest in the stuff that he sold me things that weren't sup- 
posed to be sold. Bob got kinda mad at him afterward. 


TM: Well, Bob’s in charge of the business end of Oceanic 
Arts! Equally as impressive as the menus themselves -- is 


Sven Kirsten at Oceanic Arts, 1989 -Dr. Livingstone, | presume? 
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The first artifact Sven ever acquired at Oceanic Arts. 


Urban archeologist John English, Chris Nichols and Jeff Berry explore the ruins of 
the Kapu Kai, 1994. 


Sven Kirsten 
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that they supplied almost all the décor for those restaurants. 


SK: Yeah, and then they kept them! Later on, during my research, | 
went to the architects and | went to the Lord menu company, they 
printed a lot of these menus, but nobody had kept anything. | always 
credit Oceanic Arts with being the inspiration for The Book of Tiki 
because when | saw the menu collections, every time | went there, 
the second and third time, | had to go through it again and | was 
like, “This is so great. Somebody has to make a book about this.” 
It was not until 1991 that it struck me. | went to one of those L.A. 
Cacophony Society meetings. They're like a hipster/prankster hap- 
pening . And this one was called Night of the Tiki , in November 
of 91, and it was at Bahooka’s. There were just like, ten, twelve 
people; some guys from Disney, | remember, and my friend Bruce, 
who had organized it. They were all into Tiki, but funnily enough, 
when | was talking to them | realized | already knew more about 
Tiki than anyone else there. The meeting sort of put into perspec- 
tive for me that | had to be the one to do the book. After that | really 
started seriously going around and photographing things. 


NIGHT OF THE TIKI 


‘Saturday, Nov. 

‘And you thought Kelbo’ ic! Hundreds of aquariums 
‘enough polynosian brie ‘choke even Martin Denny 

tho walls ofthis So-Cal Cathedral of Kitsch. Unleash the awesom: 
ower of the Tiki through tha drinking of pagan cocktails! Lose 
{Yourself in enormous clam shells of flaming rum punch with kile 
‘umbrellas, And if the gads are happy — a special guest of honor 
‘original mainland Hula instructor, Margary W. and her talking hu 
‘ones. Call to carpool from LA. 

‘Where: Bahooka's (618) 285-1241, 4501 Rosemead Bivd. Loo 
{or the incongruous white anti-aircraft guns. 

Info: GuestLecturer rom the Academy for Advanced Tiki Studios, 
Dr, Bruce Eligt (818) 767-5988. ; 
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The Los Angeles 
Cacophony Society 
(Issue #5) 


NOVEMBER 1991 


Flyer for he L.A. Cacophony “Night of The Tiki” event in 1991 that put things 
in perspective for Sven. 


TM: | was going to ask when the urban archaeology began for 
you. So was it concurrent with all that? 


SK: Yeah, the urban archaeology concept evolved out of my inter- 
est for Tiki, and Alan Hess talking about “commercial” archaeology 
in his book ‘Googie’. For Tiki, the urban archaeology concept just 
fit so beautifully, the fact that it was this forgotten culture that had 
fallen into ruins. It was such a great parallel to the disappearance 
of ancient Polynesian culture and played into all my other inter- 
ests in vintage things and mid-century architecture and stuff. And 
by 1992 | had enough material collected to put a proposal togeth- 
er. My first mock-up pretty much had all the book’s concepts right 
there on the page, in the proposed chapter index -- with the urban 
archaeology and the Evolution of Tiki chart and what I'd found 
out about Don The Beachcomber, Trader Vic and The Luau -- and 
| put it all in a chronological order. If | showed you my proposal— 
| have a copy still—the whole spine of The Book of Tiki was already 
there in 1992. | also have a rejection letter from Chronicle Books 
saying they were turning down my proposal because there was 
too much info on too small of a subject! 


TM: Also, your artist/cinematographer's eye has a lot to do 
with enhancing the material that’s in the books in terms of the 
way they're photographed, at least in the case of the things 
you yourself photographed. 


SK: Yeah, that's another aspect: | have my background of film pho- 
tography, and 20 years of lighting experience that enabled me to 
glamorize mundane Tiki objects to look like museum pieces. 
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Another certain aspect is the visual storytelling that | do. | don't 
write the text first. | collect images that have meaning for me, that 
tell a story, and | put them in a context, very much like editing a 
movie. So that the books are edited almost like a film, as a flow of 
images that stand in context to each other and tell the story visual- 
ly and then the text gets written in accordance to that visual story. 
So it’s a little bit like, you know, editing film; linking different shots. 


TM: How did you first coin the term “Polynesian Pop”? 


SK: You know, | wish | could say | had some kind of bolt of light- 
ning hitting me. | just, you know, it came out of my frustration of 
trying to find Tiki items in thrift stores and people are all looking at 
me like, huh, what? So | tried to find ways to describe it like a 
Polynesian kitsch thing. Polynesian Pop came to me and | started 
using that term. Also, you have to realize that the term “Tiki style” 
did not exist back then, because it was not defined as a style in its 
own right yet. 


TM: What became the deciding factor for you in the creation of 
Tiki Modern? 


SK: My love of aesthetic extremes, of the opposing ends of primi- 
tivism and modernism. And, again, finding the first Witco catalogs 
at Oceanic Arts. Just like with the menu collections. They had one 
color catalog with the amazing artificial environments and the shag 
carpets and stuff. And the tiki bar furniture in the home bars — it 
was just so out there that when | first saw it | thought it was like 
set pieces for a Cramps video from the 1980's, with all that leop- 
ard print, it was too over the top to be real — then to find out this 
stuff was actually made and sold in the 1960s at furniture marts, 
and that people bought them for their rumpus rooms and in-home 
bars — that was just mind boggling to me. It needed to be shown 
to the world! (Laughs) 


TM: You could actually imagine photos of some of those rooms 
being in a book defining the bad taste of an era. 


SK: Yes, like James Lilek’s great books, they crack me up. On the 
last page of The Book of Tiki, | mention the fact that the next book 
will be about Witco. 2 


TM: So the groundwork was already laid at the time. You were 
planning it. 


SK: | was planning it. And I said on Tiki Central in my acknowledge- 
ments that the book wouldn't have been possible without the new 
generation of urban archeologists that my first book created, and 
the help of the internet that that generation had at their disposal. 
Because when | did The Book of Tiki, it took eight years to get that 
much stuff together, but — well, this one took a long time too, for 
various reasons. 


TM: How would you say the aims and focus of the books essen- 
tially differ? 


SK: The way | see it, what I'm doing with Tiki Culture is | am a mid- 
dle brow writer who's aiming to raise something that is low brow 
to a high brow status. My goal with The Book of Tiki was to show 
that something as trivial as restaurant and bar culture is a pop cul- 
ture that can actually compete as art — a pop art genre in its own 
right. That really caught on, but to a degree where | felt in Tiki Modern 
I needed to remind people that Tiki is based on culture and not just 
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Tiki glamour lighting! 


Witco's “Primitive Bedroom Furniture Group.” 


Sven Kirsten 
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on pop. Because with the Tiki revival it became so pop, like | 
was saying, so cartoony, that it lost any relation to the actual cul- 
ture, whether mid-century imagined, or authentic Polynesian. If 
you have no link to the past with that stuff, it’s not intellectually 
stimulating, it's just sort of flat. 


TM: Kitsch becoming king over anything else. 


SK: But the kitsch without any reference to its origins, like | said, 
is not funny anymore. It becomes self-perpetuating and starts 
going in circles. 

I'm hoping Tiki Modern impresses people with the comparison 
that highbrow artists like Picasso were into similar things, show- 
ing them that it was actually primitivism that jumpstarted 20TH 
Century modern art. For me, though, what defined the essence 
of Witco and what | put in the very first pages of The Book of Tiki 
is Picasso's saying that good taste is boring and good taste is 
the enemy of all creativeness. 


TM: Truman Capote saying “Good taste is the death of art”. 


SK: Yeah. And Witco is so borderline, so edgy. It’s like scream- 
ing bad taste in a certain worldview, but'I'm all for bad taste. | 
always say that bad taste is so much more interesting than the 
common sense of good taste. Bad taste creates a reaction. 


TM: | was struck by the almost museum-like way you have 
things laid out in your home. Was that a conscious decision? 


SK: | think with my research, I started acquiring pieces to dis- 
play them and | wanted to display them in environments with 
lights and stuff, to better set them off. I've had the luxury of hav- 
ing as my best friend and bartender Jeff Berry, while | concentrated 
on the other aspects. | never got into mixology as much. The 
symposiums, parties at my house, were restricted to my special 
Mai Tai that everybody loves and that was enough, because the 
rest, the environment was here. And then we went over to Jeff's 
house or he came over to my place some nights and there were 
cocktails, but I, you know, never really created a bar environ- 
ment per se. 


Close collaborators Sven Kirsten and Jeff Berry mugging it up with their respective 
cocktail vessels at the Tiki Ti 
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Humble beginnings: The early Kirsten mug collection, 1992. 


TM: Aside from poly pop and the related areas of art and music, 
exotica and so forth, you obviously have other major areas of inter- 
est. One look at your bookshelves makes that pretty obvious. 


SK: Right, right. You know | used to be into various other cultures, 
like | was a big Japanophile. | used to practice laido, the art of draw- 
ing the Japanese sword, because, as a cinematographer, | adore B & 
W Cinemascope Samurai movies. | just love Japanese culture, old 
and new. 


TM: And now to my last question -- and this may amount to 
heresy... Do you ever find yourself tiring at times of the whole 
Tiki thing and just craving a complete change of pace? Or does 
your career as a cinematographer provide you that needed escape? 


SK: | would say that it's the other way around. Tiki is still my escape 
from my various cinematography projects. I’m doing German TV 
movies most of the time, like movies of the week, mostly for German 
cable television. They're not exactly making use of my full creative 
range, as it’s a pretty strict storytelling genre. 
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TM: Work for hire. 


SK: Yes. Very straight forward, and you can’t go crazy 
on that. | grew up in the music video industry in Los 
Angeles, and | had a lot of fun back then, in the 80s 
and the early 90s, doing some really crazy concepts. 
My TV movie cinematography is more about profes- 
sional craftsmanship, while Tiki takes care of my 
creative side. 


TM: Obviously it's opened many new doors for you, 
to the extent that you've become a sort of cultural 
ambassador for this subject. 


SK: Well, besides all the great new Tiki-inspired art 
that is being done today, there is another rewarding 
aspect: thanks to the internet and Tiki Central.com | 
am able to almost immediately see the effects my 
books are having out there. It is relatively new that 
an author can get this kind of direct feedback from 
his audience. | can witness things that are happen- 
ing as a result of this work and have an exchange 
about it. That is too cool. | do it because | have fun 
doing it, and because of love for the subject matter. 


TM: It’s a treat for you. 
SK: Oh, definitely. 
TM: So, it’s pretty clear you're not burning out. 


SK: No, | don’t even have a choice. | totally under- 
stand and sympathize with people that are past their 
sixth or seventh year of being into Tiki, and can’t find 
any new aspects in it, and don’t feel that same spark 
of one day discovering it for the first time. Compared 
to the early days of the Tiki revival, it has become 
more common now; not so rare. But, it’s like | am a 
lifer. | gave it its meaning; it’s my baby still, and | 
have to take care of it so it does not become bas- 
tardized or corrupted. |see myself more asa missionary 
of “good”, intelligent Tiki nowadays, to stem the tide 
of all the corporate crap that is being thrown out 
there in the name of Tiki. 


TM: You walk a fine line. You walk that line. 


SK: Right, and I do think it’s all in the book. Why 
don’t they just look at the book and do it like that? 
Well, it has become apparent that one can't just “get” 
Tiki in a week. It’s a complex, many-layered thing, 
not just funny faces with toothy grins. Many people 
don’t see that. But many people also don't give a 
damn - C'est la vie. | realize, in the big scheme of 
things, it is just a silly game. But it’s the game | play. 


TM: I love your Tiki Central username: BigBroTiki! 
SK: It is intended to convey a philosophy of benev- 
olent guidance, please, not one of ‘1984’ Big Brother 
fascism! 


TM: It’s not meant to be pedantic. 


SK: Hopefully. 
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Sven K. clutching rare Tiki carving while conversing with Danny Balsz at the closed down THE TIKIS amusement 
park, 1994. 


p 


Paul Clemens, while having grown up in So Cal during the first Golden Age of Tiki & 
with countless memories of the classic tiki temples of the day, became an official 
member of the current Tiki Ohana a few years ago. Known officially as "KreepyTiki" 
(aka "Castaway Clemens") on Tiki Central, Paul is a professional actor, writer and 
artist. He recently completed the leading role in a unique action-comedy film in 
which his own home tiki lounge ("Paradise Cove") makes a brief guest-appearance! 
Paul can be reached at pdclemens@earthlink.net 
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Appleton Estate Is Going Tiki ‘Down Under’ 


Rum has enjoyed a colorful past; the favorite tipple of swashbuckling pirates, an enemy of the state under prohibition and the heart and 


soul of the wild Tiki movement. 


It is rum's special, time honored relationship with Tiki culture that ensures it is the quintessential ingredient for a true Tiki experience; Tiki 
mugs being the traditional vessel of choice for all enthusiasts to serve rum based drinks and cocktails. It is Tiki culture’s energy, vibrancy and 
sense of fun and theatre that drew Australia’s Appleton Estate Jamaica Rum’s brand manager to the cause. 


Australia’s bar scene is continually developing and evolving, constantly adding new dimensions and drawing inspiration from overseas bars 
(e.g. Trader Vic, Trailer Happiness) and bartenders who have made the pilgrimage to Australia to enjoy the unrivalled lifestyle. Tiki influences 
are starting to emerge throughout the Australian bar scene and the Appleton Estate Jamaica Rum crew from Brown-Forman Australia hope 
to further elevate the Tiki movement's profile ‘down under’ with the launch of their new exclusive Tiki mug, designed by Tiki Farm. 


Appleton Estate Jamaica Rum has always been highly regard- 
ed by the resurgent Tiki scene and many; if not a large majority 
of Tiki enthusiasts enjoy Appleton as their rum of choice. The 
brand’s rich heritage, dating back to 1749, has criss-crossed 
Tiki history. The classic 1944 Trader Vic mai-tai was made orig- 
inally with Wray & Nephew 17 year-old gold rum (which is no 
longer available). Wray & Nephew’s Appleton Estate Extra 12 
Year Old Jamaica Rum (blend of rums aged a minimum of 12 
years) is the ideal substitute and the essential ingredient to 
what is arguably the most famous Tiki drink in the world. 


Although available exclusively inthe Australian market, Appleton 
Estate Jamaica Rum has authorized a total quantity of 50 of 
their new Tiki mugs to make their way to the USA and will be 
given out for free to the first 50 guest through the doors at 
Tiki Magazine's forthcoming “Tiki Island Lands on Planet Rooth” 
art show happening on Saturday, September 13th at the Planet 
Rooth Gallery in San Diego, CA. Limit 1 mug per household. 


If you look closely, you 
can see the words 
"limited edition" 
etched on my stem! 


Gee Mr. Snifter, 
you're one high 
class glass! 


By Mark Gillespie 


Designed by Marcus Pizzuti, “Maile Ku" features a traditional Hawaiian Ku on the obverse flanked by a 
Maile Lei with the Appleton Estate scroll logo raised on the reverse. 


Do you have any 
distinguishing 
marks, Douglas? 


| do have "Greetings 
from Reno" stamped 
on my backside! 
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Waitiki proudly utilizes the illustration, artwork and ideas of world-renowned 
Tiki artist Sam Gambino.” 


Exotica Music and Beyond 


by Jeff Chenault 
Photos courtesy Jeff Chenault & Waitiki 


Boston-based Waitiki is one of the most original and talented bands 
working in Exotica music today. Using a unique combination of 
influences they create an Exotica hybrid that is well-crafted and 
wickedly infectious. In 2005 they were featured guests at the Hawaii 
International Jazz Festival and performed a special tribute to the 
father of Exotica, Martin Denny. In 2007, Waitiki was the first recip- 
ient of the Exotica Album of the Year by the Hawaii Music Awards. 
Their pioneering efforts have brought Exotica music into the new 
millennium and beyond. 


EARLY BEGINNINGS 


Waitiki was formed in 2003 by Randy Wong (Professor Humming 
Flower) and Abe Lagrimas Jr. (Space Kadet). In response to con- 
cerns of disrespecting or stereotyping traditional cultures, Tim Mayer 
suggested that Waitiki invent a fictional island/culture called 
Okonkuluku to separate their work from that of traditional Hawaiian 
musicians. Their many fans that today identify themselves as “Villagers 
of Okonkuluku” welcomed this idea. The name Okonkuluku is actu- 
ally a play on the name of a Cuban Bata drum called the okonkolo. 


THE MUSIC 


Their first CD, Charred Mammal Flesh features the bands off-beat 
antics in full force. Mix equal parts of Eden Ahbez and Spike Jones, 
stir gently and blend in some cool jazz vibes and you have a delight- 
ful musical cocktail that’s perfect for any bachelor pad or Tiki bar. 
Along with their own original music they also pay tribute to the Big 
Kahunas: Martin Denny, Arthur Lyman and Les Baxter. This CD was 
followed by live performances at the 2005 Hukilau event in Fort 
Lauderdale, Florida and an appearance at the Hawaii International 
Jazz Festival. Their second release Rendezvous in Okonkuluku is 
more experimental in nature but still remains true to its Exotica 
roots. It was lovingly produced by Brother Cleve of Combustible 
Edison and pays tribute to classic Exotica music from the past as 
well as making up some new ones along the way. A rum-soaked 
Polynesian themed holiday! It was also released on vinyl for the 
discriminating record collector and includes a bonus track as well. 


| had a rare opportunity to speak with Randy Wong about Waitiki, 
Okonkuluku and the future of Exotica. 


Waitiki’s current core members are Tim “Mayor of Exotica” Mayer, Randy Wong, Mike 
Connors, and Helen Liu. 


THE INTERVIEW 
JC: What is the current line-up for WAITIKI? 


RW: WAITIKI performs in a variety of instrumentations, tailored to the 
type of event and concept of sound we want to explore. Our headlin- 
ing act is now a 7 piece band: Tim Mayer on winds (flute, alto flute, 
soprano/tenor/baritone saxes, bass clarinet), Abe Lagrimas Jr. on vibes, 
ukulele, and drum kit, Zaccai Curtis on piano, Helen Liu on violin, Mike 
Connors (formerly of Combustible Edison) on drums, Lopaka Colon 
(of Don Tiki) on birdcalls and percussion, and myself on upright and 
electric basses. Jim Benoit and Greg Paré have also been joining us 
tecently as guest vibraphonists. | have to say, the players in the band 


now are all amazing instrumentalists—but are also incredibly ded- 
icated to exotica—and | believe the synthesis of these traits 
(musicianship and scholarship in exotica) is what really makes 
WAITIKI different from other lounge or jazz groups. 


Some context: The first five years of our history were primarily as 
a quartet (sax/flute, vibraphone, bass, drum kit/exotic percus- 
sion). We chose this instrumentation because we felt that it lent 
enough similarity to live exotica groups of the past yet was flexi- 
ble and adaptable enough to sound unlike modern jazz bands. 
In 2005, we began performing in a sextet format (the quartet plus 
Latin percussion and piano) because we wanted to move closer 
to the instrumentation that Martin Denny's working band used. 


JC: What is your musical education and background? 


RW: | started gigging professionally as a bassist for Hawaiian 
falsetto vocal and slack-key guitar acts at age 12. My musical train- 
ing started earlier than that (at age 3) though with piano, score 
reading, and fixed-do Solfege. | am a classically-trained orches- 
tral double bassist, though | met Abe Lagrimas (WAITIKI co-founder) 
in high school jazz band—we started a cocktail jazz trio back then 
called Those Three Guys and have been honing our skills ever 
since. | continued my musical studies at New England Conservatory 
(Boston, MA) and Abe joined me on the East Coast two years 
later when he went to Berklee College of Music. At New England 
Conservatory, | studied with Boston Symphony bassist Todd Seeber 
and jazz musicians Cecil McBee and Michael Cain. Michael Cain’s 
odd-meter, bass line-driven music helped me span the gap between 
modern jazz and classic exotica; much of my approach towards 
composing original pieces for WAITIKI is derived from my studies 
with him. 


JC: Why Exotica? Is music culture as exciting now as it was 
back then? 


RW: My attraction to Exotica is driven by who | am, culturally, 
ethnically, and musically. Exotica’s roots in Hawaii's Statehood 
era, and that its biggest musical stars (arguably Denny, Lyman, 
and Colon) were from Hawaii help motivate my desire to engage 
its renaissance and resurgence. 

| sometimes hear Exotica music described as “Hollywood Latin” 
or “faux Polynesian’, labels that | feel are only appropriate when 
applied to music by session musicians who would be otherwise 
unconnected to the idiom; labels | hope WAITIKI’s sound and 
approach avoids. | mentioned previously how the musicians in 
my current band are dedicated to performing Exotica as authen- 
tically as possible. What | mean by thatis, each musician's individual 
studies in traditional music are being brought to the table. No 
styles are being watered down or bastardized. For example, Tim 
Mayer and Zaccai Curtis are two of the finest Latin jazz musicians 
in the world, having played frequently and regularly as sidemen 
to names like Paquito D’Rivera, Danilo Perez, Eguie Castrillo and 
others. And our three kama’aina musicians—Abe Lagrimas Jr., 


Bwana E! The Mayor of Exotica and Randy Wong in their element.” 


Lopaka Colon, and myself— hold down the fort knowing how the inter- 
play of Hawaiian, Tahitian, and other Polynesian cultures’ traditions 
interplay with the Chinese, Japanese, Filipino music found so frequent- 
ly in the Islands. 


As | understand it, Exotica in the 1950s and early 1960s was evoked 
via transcontinental romanticism and intrigue. Though European com- 
posers had already gone through their phases of marrying classical 
music to Orientalism (Debussy and Ravel), folksong (Kodaly, Bartok, 
Smetana, and Dvorak), popular song (Ives and Gershwin), jazz/impro- 
vised music had yet to truly meet non-American influences outside of 
the Afro-Cuban movement of the 1930s. Today, the ‘aftermath’ of the 
Baxter/Denny/Lyman Exotica movement is often manifested as ‘world 
fusion’. There probably are as many combinations of varied world music 
as there are musicians! Whether this diverse array of music makes 
things as exciting now as they were back then, | don’t know (I was 
born in the Eighties!) However, what makes Exotica particularly intrigu- 
ing to me now is the effort, premeditation, and immersion (in classic 
Exotica) necessary to disregard what's going on ‘now’ and create music 
that sounds like it was played ‘then’. 


Jc: Explain your relationship to Arthur Lyman and his impact on 
your music. Did you ever meet Martin Denny? 


RW: Arthur Lyman was a dear friend of my grandfather's and also my 
dad's. My grandfather, Mun Charn Wong, would often take me to 
Waialae Country Club for its prime rib buffet, and Mr. Lyman would be 
performing on solo vibraphone in the main dining room. | became 
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familiar with Mr. Lyman’s sound and birdcalls from a young age—the bird 
sounds never seemed out of place, even in a tune like “Satin Doll”, | think 
because he used them musically and not as gimmicks. When playing at 
Waialae, Mr. Lyman always performed solo and never with a band, yet his 
sound filled the room like a huge orchestra: he had a wide spectrum of 
articulation, dynamics, melodic and improvisatory contour, etc. but most 
importantly, you could tell that his music was coming from his heart. 
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| met Martin Denny briefly in 2004, at a rehearsal he was conducting for 
the Hawaii International Jazz Festival. However, you might be more inter- 


ested in Abe’s experiences; he worked with him on multiple occasions as SNIK 
H SE 
sideman and via Don Tiki. CHARRED <Q ss 


JC: How did you like working with Robert Drasnin at the 
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Hukilau events? | fang 
EX 

a —_ 
RW: Bob Drasnin is a consummate musician and professional. His approach I ra 
to musicianship and sound is representative of a value system that is often “= hd e f . 
lost today, amid the “consumer culture” and the corporate jungle. It is EXOTICN y 
always refreshing to work with Bob and to help contribute to the musical Waitiki’s 2006 release “Charred Mammal Flesh: Exotic Music for BBQ” 
endeavors of those who appreciate live exotica music, as we do. won the Hawaii Music Award Foundation’s first ever Exotica album of the 

year award. 


JC: Any "new" material or projects in the works? 

{ml RECORDED IN BREATHTAKING 
RW: Past requests for new material helped yield the addition of vocal 
tunes to our repertoire; in 2007 we recorded a half dozen songs with true 
vocals ala Alfred Apaka or Ol’ Blue Eyes (not us chanting or singing about 
bamboo), some of which were released on Flea Market Music’s Paradise 
Lost & Found album. We're hoping to expand that repertoire, and will con- 
tinue working and recording with vocalists. 


2007 also saw our first crossover foray, when Project Copernicus, a cham- 
ber orchestra based in Miami, FL commissioned me to orchestrate an WATT KIypresents 
Exotica piece for its “Land of the Buddha” program, which paid tribute to 
Asian-inspired music and ethnic composers. WAITIKI will continue to col- 
laborate with other musicians, and in fact, similar projects are in the works. 


dew 


WAITIKI, through the guise of our partner institution Okonkuluku University 
(http://www.okonkuluku.net) is at the helm of a very exciting, unprece- 
dented project: an Exotica Performance Program, which accepted its first “ Z 
crop of students in Spring 2008. We have begun to train young musicians A FRESH RETROSPECTIVE of CLASSIC EXOTICA 


in the history, theory, and performance practice of live exotica. The EPP 2007's Rendezvous in “Okonkuluku” features 14 tracks produced by 

has three students (two vibraphonists and one bassist); all of who will be Combustible Edison's Brother Cleve. 

making guest appearances with us at major Tiki events in the upcoming 

year. We're looking forward to sharing their talents with our fans, and are THE FUTURE 

optimistic that through the EPP we can help secure a future for Exotica 

music in the years to come. Upcoming shows for WAITIKI include the Berlin 
Wassermusik Festival in July, the Hot Rod Hula Hop 

I'm hoping to record our Septet in the near future, and have also been event in Columbus in August and they will also be 

scoping out repertoire from largely unheard-of native Hawaiian and backing up Robert Drasnin at the annual Tiki Oasis 

kama’aina composers of the World War II Era that could be adapted for event in San Diego. 

use in Exotica. There’s also been talk of a children’s album, a holiday 

album, a taiko album, and an exercise album ‘round these parts! Seriously For more information on WAITIKI visit their official 

though, | think it’s safe to say that 2009-2010 will see a new dance craze website at http://waitiki.com 


hit the streets if all goes well with WAITIKI... 
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A Brief History 
By Holden Westland 


Images courtesy of Tiki Farm 


The first four designs from early Fall 2000-Log, Dental, Stoney and Drinky. 


It all started as a result of eBachelorpad.com. “Everything under one 
roof for the ultimate bachelor pad”... that was our sales moniker. “The 
swankest site on the Internet”... that was our trademark catch phrase 
and | even went as far as spending the dough to register that with the 
US Patent & Trademark office! Our animated mascot, Sammy Swank, 
took you on a virtual flash animated interactive tour of his bachelor pad 
Mecca, “Swank Island”. Here, one would encounter such cool locales 
as “Swankamea Bay” and “Mount Swankatoa”. Sammy had his own 
rocket ship (to go on missions to save the Martian babes) and his own 
submarine (to go on missions to save the Mermaid babes) plus such 
apparent necessities as his own Tiki lounge, private jet airplane and air- 
port as well as one sweet mid-century modern pad! 


eBachelorpad was a typical early .com era e-commerce website dedi- 
cated to the mid-century bachelor pad lifestyle. Along with our flash 
animation series, we also peddled wares such as smoking jackets, vin- 
tage drag racing & burlesque videos, Rhino Record's Ultra Lounge CDs, 
egg pod chairs & sputnik lamps, fez’s, portable briefcase bars, various 
vintage wares and yes, Tiki mugs. It was just my pal Charlie Rubel and 
|, working out of our mutual guest bedrooms turned offices back dur- 
ing the still early mid-to-latter 90's heyday of e-commerce on the Internet. 
| met this guy who went by the name of “Squid” (aka: Dave Cohen) 
after discovering one of his cool “bachelor mouse pads" on the Internet, 


@ 
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which | also offered up for sale. Ultimately, Squid designed our 
eBachelorpad logo, too. We had lofty visions for the future! We 
would be the ultimate shopping destination on the Internet for all 
things mid-century as they pertained to your pad! Yes, we were 
going to be big, big, BIG!! 


My obsession with “Tiki” began in the early 90's. The very first mug 
| ever came across was a vintage Mr. Bali Hai, acquired at a local 
garage sale. | thought it was a pencil holder. My next find was a 
Mark Thomas Outrigger stylized Moai. | thought “cool, another head 
mug thing”. Sometime after that, a friend enlightened me to the 
fact that both of these things were indeed Tiki mugs back from the 
heyday of Tiki around the 1950's when the whole Tiki movement 
largely predicated both the backyard entertaining lifestyle & archi- 
tectural landscape here in Southern California. Tiki? OH YEAH! The 
floodgates opened and it all started coming back to me. Java Lanes 
(where my mom took me every Sunday as a young boy for her 
Auxiliary League bowling matches), that restaurant on PCH & Anaheim 
where we used to often dine as a family, the multiple cool-crazy 
Hawaiian inspired longhouse designed apartment complexes & 
liquor stores that | would pass while riding my banana seat, ape 
hanger bar'd Schwinn through the streets of my hometown of Long 
Beach, California. 


A selection of the very first Tiki Farm logo conceptual sketches by Squid. 


We originally rep’d the Dynasty repro mugs plus another few designs. 
One was the original Munktiki bug-eyed Mark Thomas tribute mug 
(their only mug at the time) plus a few of the original, earlier Bosko 
mugs. The Dynasty mugs kept arriving with large percentages being 
defective... generally cracked or with multiple pinholes. The Munktiki 
& Bosko mugs were great quality, but to be able to sell them prof- 
itably, | had to offer them at their deserved higher prices. | thought 
“how hard can it be to make a Tiki mug and sell it for a reasonable 
price?” | cringed at the thought of dropping one of my Munktiki or 
Bosko mugs (whilst imbibing) and well, | didn’t care for the Dynasty 
repros. 


In an earlier conversation with Squid, | recalled his mentioning that 
he also did sculpture work. | gave him a call and asked him if he’d 
like to sculpt up a few Tiki mug concepts. He recommended that first; 
| find a kiln so that we could determine the proper shrinkage factor. 
“Okay” | replied, “whatever that means”. | found the kiln and Squid 
got to sculpting. 


We needed a name. | didn’t want to put an eBachelorpad mark on 
the mugs but rather, something cool — something Tiki. | decided orig- 
inally upon “Tiki Time” and that seemed like a good decision. Then 
one afternoon Dave called me and said something to the effect of 
“you know, we're creating something here basically from scratch, how 
about if you call the company Tiki Farm, like we're growing ‘em out 
back?” | liked it and Dave started scribbling out some logo concepts. 


In the early Fall of 2000, we started out initially with four designs: Log, 


Dental, Stoney and Drinky. These mugs to this date are in my opin- 
ion the classic ratfink inspired essence of the art of Squid. They are 
“kinda” Tiki but moreover early & somewhat naive interpretations 
of this little known design element of Tiki presented to Squid. 


We offered the mugs online at eBachelorpad and sales started com- 
ing in. Nothing big in terms of volume, but sales were consistent, 
selling perhaps around 5-10 mugs in aggregate on a daily basis. | 
decided that | wanted to see if our mugs would be successful in 
the retail sector, so | decided to make a sales call to a store that | 
thought might have an interest in carrying our 4 mugs. | drove up 
one afternoon to the Los Feliz area of Los Angeles and cold-called 
a gentleman who owned a store that | thought would be a great 
place to sell our mugs. The gentleman was Billy Shire and the store 
was Soap Plant Wacko. 


Billy can come off to some as a rather intimidating fellow. Not nec- 
essarily a tall man but large in stature and you know what | mean 
if you've ever met Billy. Wet behind the ears like nobody's busi- 
ness, selling something completely of my own doing for the very 
first time ever in my life, | approached Billy and presented him with 
the 4 mugs, asking him if he thought he might be interested in sell- 
ing them at his store. Billy checked out the mugs and his response 
was something along the lines of “I'll take 18 of that one, 24 of that 
one, 18 of that one and 12 of that one”. MY FIRST RETAIL STORE 
SALE! Now, I had to get the mugs manufactured quickly because 
that was more then | had in my garage. “I've got a book signing 
event going on next Saturday. Do you think you can get them to 
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me by then?” Billy inquired. “I'll try” | replied. | got them made in 
time and delivered them to him that Saturday morning. “Come to 
the signing tonight — | think you'll have a good time”, Billy said as | 
left the store... “Okay, I'll be there”. 


| showed up later, early that evening at Soap Plant Wacko to find a 
large crowd of people waiting in line out front. Most were clad in 
rather loud Aloha shirts & general tropical garb. The crowd was large, 
at least 250 or so people - easily. That night at the La Luz de Jesus 
Gallery located in the back of the Soap Plant Wacko store was unbe- 
knownst to me (without even asking — | just showed up) was the 
world premier signing of “The Book of Tiki” by Sven Kirsten. | had 
no idea up until that moment that there were so many other peo- 
ple that were really into the whole Tiki movement just like me. That 
night was a revelation for me. Our mugs sold-out and | sensed that 
my life was going to change, as | knew it, having met throngs of the 
most interesting people into this whole same scene as me. Many 
of the people that I met that very night are today some of my best & 
closest friends. 


| picked up about another dozen or so local Southern California retail- 
ers over the course of the next few months, all the while selling the 
mugs online. | hired Squid to come and work for me on a full-time 
basis and flew him out from the deep mid-west, leaving behind his 
life in Overland Park, Kansas. | found him a pad & found us a little 
1,400 sq. ft. mixed-use warehouse/office unit and Squid started 
sculpting more designs. Up next were (in order) Warrior, Headhunter, 
Dinky, Flame Tiki coaster, Handled Dental and Kula. Sometime dur- 
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ing this whole process, | closed up the doors of eBachelorpad and 
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dedicated my still part-time career to Tiki Farm. For the first few 
years of Tiki Farm, | continued to work part time for my old employ- 
er, employed in a sales capacity in the scientific industry. 


In early 2001, | attended as a vendor at the California Gift Show, held 
at the Los Angeles Convention Center. When you're a first year ven- 
dor, trust me that you get stuck in the furthest recesses of the show's 
vending area for a major industry show. My booth was pretty pathet- 
ic, essentially a stained plywood board backdrop with matching 
stained crappy plywood shelves. | did have my cool Krypton manu- 
factured Tiki Bar though and that served as my official “information 
center”. 


Directly next to me was also a brand new vendor to this same show. 
They were a larger company then mine, made obvious by a very 
plush “Tommy Bahama” style 10’ x 30’ booth. They had only done 
apparel industry shows throughout their history as a company and 
decided to give the gift industry show circuit a stab, premiering at 
the same California Gift Show. They had a line that they were launch- 
ing and they had done a massive marketing campaign to their many 
worldwide clients, announcing their premiering of the line at the 
show, which their clients could only get if they “wrote at the show’. 
The show management had unknowingly placed me next to the 
world’s largest manufacturer of Aloha shirts, Reyn Spooner. 


The guys at the Spooner booth became my drinking buddies during 
the shows after hours. Every single client that came into their booth 


More examples of very early Tiki Farm artwork. 
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Believe it or not, the first four Shag mugs were somewhat difficult to sell at first, but have 


now become some of THE most sought after Tiki mugs. 


got the same offering from these guys... “Why don’t you go & buy 
some Tiki mugs for your store from this guy in the poor, sad little 
booth next door”. | wrote over 500 orders from that show and | 
had people lined up way down our aisle to write orders with me. 
Really, all that | was looking for was a little validation — that there 
were people out there who would appreciate “Tiki” as viable, func- 
tional art in the form of a mug. What | got was the realization that 
Tiki Farm was likely soon to become my full-time occupation. 


We've worked with some of the most well-known artists in the low- 
brow scene yet often time unknown artists in the mainstream art 
scene, including: Von Franco, Pizz, Dirty Donny, Doug Horne, Rick 
Rietveld, Flounder, Sam Gambino, Drew Brophy, Crazy Al, Jimmy C., 
Squid, Kevin Kidney, Jody Daily, Derek Yaniger, Thor, Joe Vitale, 
Donella Vitale, Benzart, Tiki Diablo, Ken Ruzic, Big Toe, Marcus 
Pizzuti... and Shag. 


Our whole eBachelorpad “Swank Island” aesthetic was very Shag 
inspired. It was my pal Charlie Rubel who first turned me on to the 
art of Shag back in the mid 90's. In the early days of eBachelorpad, 
when contemplating “producing wares” vs. “distributing wares”, | 
approached a local Southern California artist, Josh Agle, also known 
as the artist “Shag”. | let him know that | thought his art would 
translate well into some form of marketable merchandise. He asked 
me “what do you have in mind” to which | paused and then respond- 
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ed “how about throw pillows?” There was a pause on his end and 
then something along the lines of “I don’t think that’s the greatest 
idea” was his response. 


Fast forward about a year or so and | re-approach Shag, asking him if 
he had any interest in perhaps producing a small line of Tiki mugs. 
That idea he immediately liked. We had already sculpted up our first 
4 mugs and were getting ready to premier them in the real world at 
the La Luz de Jesus gallery. | had a particular design of his that | real- 
ly liked and gave Squid the marching orders to sculpt it up for a mug, 
after getting Shag’s approval. | decided to take along this original 
Shag sculpt to the show and | displayed it on the same table where 
the mugs were being sold. Our original Shag wax sculpt was on dis- 
play in a table in the middle of the La Luz gallery for all to see & touch. 
It garnered a lot of buzz. It was 3-dimensional sculpt of art that was 
obviously the art of Shag, early on enough in his career for some not 
to recognize it, but well enough into his career for those in the know 
to immediately associate it with Shag. That particular sculpt ultimate- 
ly Shag decided would be better off as a lamp. “Can you make it into 
a lamp” Shag asked me. “I guess so, I've never made a lamp before 
but | guess we can try” is basically what | replied. 


David Dye-Moreno 
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Later on we met over at Shag’s house and he handed me over 5 
different designs that he thought would make for cool mugs. Squid 
& | sat there on the floor of his studio with Shag reviewing the 
designs. We discussed glaze colors, sizing and most importantly 
the fact that Shag wanted to keep the mugs to a lower run quanti- 
ty. Tiki is and was an important element in both the lifestyle of Shag 
and an important design element of his art. He wanted to keep it 
pure and didn’t want to see his Tiki mugs as mass produced items. 
We agreed to keep the run to 250 pieces per style with signed and 
numbered hangtags. 


At first, it was somewhat difficult to sell the mugs. With retail price 
points of $25 per mug, most people thought that the mugs were 
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overpriced. | explained that the backend costing associated with 
doing lower run mugs produced here in California increased my 
costing plus, | was paying out an artist's royalty on the designs, too. 
| even went as far as offering the mugs at wholesale without origi- 
nally intending to do so, hoping to at least recoup my costs. A few 
stores bought a handful. Billy Shire bought about 25 or so of each 
mug and Wayne Whelan with Therapy up in the bay area bought a 
relatively large assortment, too. Ultimately, the first edition of our 
Shag mugs and lamps sold-out, but it took about 3-4 months to do 
so. The rest, as they say, is history. 


As for Squid, he’s essentially been with me since day one. He 
worked with me on a full-time basis for our first year as a business 
and has been my primary go-to sculptor & one of my primary design- 
ers ever since. There has never been a time that | couldn't count 
on Squid for quality & timely completion of the work that he’s been 
assigned and the work that he’s created on his own. | think it's safe 
to say that the whole Tiki scene has had as profound of an impact 
on Squid’s life as it has on mine. You will continue to see new 
designs by Squid (& all of the many other artist's dedicated to Tiki) 
for years to follow. He's a great friend, trusted ally and one mean 
drummer, too! 


Also since our inception, my old eBachelorpad cohort Charlie Rubel 
has remained our Tiki Farm web master. Those of you familiar with 
our site have often sent us compliments on the content of our site. 
Charlie is the creator and producer of our entire “Tiki Theater” line 
of animated shorts and has since gone on to amass a pretty impres- 
sive collection of Tiki mugs. Charlie thought at first that | was “a 
little crazy" dedicating so much of our early eBachelorpad com- 
merce content to “Tiki” (most of our e-commerce sections were 
perhaps a single page with a small scroll down whereas our Tiki 
section was | believe around 3-4 pages with hefty scroll downs). 
Charlie... that's a pretty large mug collection you've got there now 
pal! 


As a company, it hasn't always been easy. There was a time when 
my main factory in Mexico literally shut down on me overnight and 
| saw nearly 6 months of virtually zero production, all the while 
maintaining the same overhead as when we were filling orders. | 
sold my home & my cherry 1962 Porsche 356 roadster to keep Tiki 
Farm alive. We saw a rapid growth in the early days of the Tiki 
movement, a leveling out and again a recent resurgence. As “Tiki” 
is my sustenance, | must say that it is more popular now then it has 
ever been and it’s continuing popularization worldwide is the most 
significant growth element associated with Tiki that I've ever per- 
sonally witnessed. We've grown to become the world’s largest 
manufacturer of Tiki mugs with stores & collectors throughout the 
world. | think we've produced somewhere in the neighborhood of 
what is approaching around 750 different designs and Id estimate 


somewhere in the neighborhood of well over 1,000,000 mugs. It's hard 


to believe but the numbers are there. 


This fall, Korero will be publishing a book centered specifically on 
the Tiki mug and it's role as the arguable centerpiece of the cur- 
rent, resurgent Tiki movement. In that book, you will find very 
detailed information (which we are currently feverishly working 
on) about each of our mugs as it pertains to launch dates, retire- 
ment dates, quantity runs & glaze color variations as well as 

the stories behind the mugs & some funny, unknown anec- 
dotes relating to some of the mugs themselves. Billy Shire at 

La Luz de Jesus has agreed to allow us to do the world pre- 
mier signing at his gallery. It seems like just yesterday that | 
attended a book signing at La Luz de Jesus dealing indeed with 


this somewhat obscure subject of Tiki with a very small handful 
of Tiki mug designs to premier. Man... who woulda thunk it!?! 
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TROPICAL DRINKS AND BEAUTIFUL DANCING 
GIRLS. BUT NEVER FORGET THIS ADVICE - 
"BEWARE THE SOUNDS OF DISTANT DRUMS...” 
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Time Machines and Tiki Rooms 


By Kari Hendler 
Photos courtesy of Kidney & Daily 


There is no hesitation and not one bit of doubt when | ask 
Kevin Kidney about his ideal time machine fantasy: “1963, 
Summer. And | would just keep resetting the time machine 
so | could keep living that summer of ‘63 over and over.” 


What is it about wildly talented artists that give them the abil- 
ity to see things differently? They are able to look at a piece 
of ordinary paper or chunk of clay and visualize a dimension- 
al sculpture within it? To pour equal amounts of their soul 
into designing a museum exhibit as well as a mascot for a 
local bar? They have an imagination so vast that they can dis- 
cuss time travel as if it were fact, not fiction? These perfectly 
describe just a few of the abilities that artists Kevin Kidney and 
Jody Daily possess. And, although they are proud of their work 
for Disney, they make it clear to me that they are more than 
that. Much more. But, in this story, all roads lead to Anaheim 
by the way of Tiki. So let's get in that time machine. 


It's the 1970's and Kevin is a child in Phoenix, Arizona. Every 
Saturday morning, he passes by the Kon Tiki Restaurant on 


Way back in August of 2001, with inspiration from the San Diego Tiki 
Symposium, Kevin and Jody volunteered their expertise and some elbow 
48) grease to restore Mr. Bali Hai to its former glory. 


Kevin and Jody proudly sign their new Rongo Bow! at Disneyland on June 22, 2008, for the 
Enchanted Tiki Room's 45th anniversary. 


the way to his piano teacher's house. “Every time we would drive to 
my lesson, | would just stare at this place”, says Kevin. I'd be looking 
at the torches and the masks hanging up there and this beautiful build- 
ing, and the torches weren't lit of course, because this was in the 
morning, but | remember asking my dad, ‘Can we ever go there? What 
is that place? It looks great!’ And my dad said, ‘Oh, that's just a trashy 
bar’...because we were a good non-drinking family and it was not a 
place that anybody in our family wanted to go... except ME, because it 
looked so fantastic. | wanted to run around, explore and have fun there.” 


It's funny what can happen when powerful imagery haunts you. 
Sometimes the Universe listens and says, “Okay, here’s your wish... 
kind of..." In 1994, Kevin and Jody were co-workers in the art depart- 
ment at Disneyland — designing parade elements, attraction concepts 
and all other types of things needed by a large theme park. One day, 
their Disney bosses do the unthinkable: They ask them to help design 
a new attraction to replace the Enchanted Tiki Room. Kevin protested: 
“| can't do this. You know | love the Tiki Room. | can’t work on a proj- 
ect that would take the Tiki Room out!” Kevin refused the assignment. 
“| went home that weekend and | fussed about it, told all my friends 
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and did nothing but complain. And all my friends said, ‘You 
know, you should say yes. Because if YOU don't do it, they‘re 
going to put somebody else in there who would be perfect- 
ly delighted to take the Tiki Room out. You should be involved 
so at least there's that voice in their meetings that’s causing 
problems. | went back to work on Monday and said, ‘Okay, 
I'll do it! 


Kevin and Jody started creating artwork of the new attraction 
concepts even though their hearts weren't in it. “You don’t 
want to do a poor rendering, even if you don’t like the idea”, 
says Jody. “You don’t want to do something BAD because 
they'll know that you're not giving it your all. So we did real- 
ly nice, beautiful renderings. BUT, because our bosses wanted 
to show the audience in the renderings, we painted them 
in...but we made them look bored or asleep.” Kevin adds, 
“Jody drew this old man sleeping, people looking at their 
watches... nobody in the audience looked excited. And our 
bosses didn’t say anything. No one caught it. But when you 
looked at the art you went ’...Oh’ Kevin and Jody did their 
own personal and subconscious mind-trip on the Disney 
executives and it worked, although, Kevin and Jody are more 
modest. “| think what ended up saving the Tiki Room was its 
limited size, and the brilliant design of having the show hang- 
ing above you", says Kevin. “The Tiki Room saved itself” Fine. 
Say what you want. But I think it has something to do with 
Kevin and Jody. And all this makes me wonder... no dream... 
that perhaps Disney will see the wisdom of bringing back the 
Tahitian Terrace. With all the recent success of the Tiki Room 
merchandise and the newfound appreciation for Walt's favorite 
attraction... but | digress. Let’s go back to the time machine. 


It's 1996. Kevin and Jody are approached by a small muse- 
um in Anaheim. (One that caters mainly to blue-haired 
patrons who like to display their paintings of their poodles.) 
The museum is being shut down, but it wants one last exhib- 
it so they can fade away with some kind of dignity. “I think 
both Kevin and | discovered Tiki, in its current craze form, 
when we did our Anaheim museum exhibit’, says Jody. “We 
were kicking around some ideas for the museum and decid- 
ed to do a Tiki thing. We didn’t know that much about Tiki 
(besides Disney's version of Tiki) -- about the history or any- 
thing like that, so we started exploring the neighborhoods 
around Orange County, finding great Tiki apartments, going 
around thrift stores and finding Tiki mugs and all this great 
stuff” And slowly, on a budget of three hundred dollars, they 
started to put the exhibit together. “We didn’t really know 
exactly what we were doing or what story we were trying to 
tell of Tiki” (Remember, this was before Sven Kirsten’s “Book 
of Tiki” was published.) And, to top it off, their three hun- 
dred dollar budget was spent in the first thirty minutes, when 
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Miehana-the Custom Tiki design originally created for the Anaheim Museum exhibit and 
eventually turned into a mug with its own signature cocktail by Jeff “Beachbum” Berry. 
Spell it backwards. 
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Anaheim Museum 
241 South Anaheim Boulevard 
(714) 778-330} 


Abdtive: DRG inthe ORINGE GROVE 


The original flyer for 
Kevin Kidney and Jody 
Daily's 1996 Anaheim 
Museum exhibit "Tiki: 
Native Drums in the 
Orange Grove", a sur- 
vey of Polynesian 
Pop-style in Orange 
County, California. 
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on Orange County. No one had ever done a retrospective art show, using 
old stuff -- basically from thrift stores -- and putting them under glass 
with a plaque, lighting them and treating them as artifacts from a past 
civilization. Jody and Kevin even made a coloring book that was sold in 
the gift shop. It came with ONE brown crayon “...because Tiki’s should 
be brown”, says Kevin. And they also created a Tiki logo for their exhib- 
it, which they named “Miehana, which is Anaheim spelled backwards. 
Sven did a slide show, there was an opening night party with attractive 
people festooning leis on everyone -- the museum had never seen any- 
thing like this. “Not with the poodle-painting crowd” says Jody. The 
exhibit was a huge success and the museum was saved. AND... their 
“Miehana” logo took on a life of its’ own. It was turned into a mug, a 
cocktail (by Beachbum Berry) and, to this day, it's still the representa- 
tive of Kevin and Jody's continued artistic partnership. 


Since then, the two have continued to create amazing things, both for 
Disney and on their own. They are no longer full-time Disney artists, 


Currently in the works is an accurate Hawaiian Eye "Logo Tiki" Replica Mug. 


they bought masonite paneling to cover all they windows in 
the exhibit room, because, after all, a good Tiki place is sup- 
posed to shut the real world out. 


So now, left with only a dark, empty room, the two ended up 
spending their own money to pull this exhibit off. “It was some- 
thing we wanted to do,” says Kevin. “Back in those days we 
did tons of stuff for free. We still do. If it's something we want 
to do, we just do it. And we benefited from it a million ways. 
It's how we met Sven Kirsten, Otto von Stroheim, and Jeff 
Berry... because when they found out there were these two 
guys THEY didn’t know doing this big Tiki exhibit down in 
Anaheim, they contacted us. Sven invited us to have a drink 
and meet everyone at Madame Wu's. | remember | sat down 
and shook everybody's hand and Sven said ‘Well, you boys 
need a drink’. | didn't know what to order so Sven suggested 
the Navy Grog... and then, well, | just stopped remembering 
everything... and here we are.” 


They named their exhibit “Tiki - Native Drums In the Orange 
Grove”. It was a symposium on Polynesian pop culture in 
Southern California on the 50's and 60’s with a high emphasis 


Native Drums in the Orange Grove featured several glass display cases filled with 
important Poly Pop items, in this case, a selection of Hawaiian and exotica Ip covers. 
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preferring their freelance lifestyle now. A recent project of 
Jody's is the Pixar Play parade, which is currently running 
at Disney's California Adventure Park. “I like the stuff I've 
been working on with Jeff Berry and Tiki Kiliki”, says Kevin. 
“All that stuff is just so fun.” Kevin's paper sculpture work 
is all over the place — as The Hukilau logo and on a soon- 
to-be released music CD (produced by Sven Kirsten) of 
rare exotica music. And... they've designed a “Hawaiian 
Eye” Tiki mug, which will be available on their new web- 
site sometime in the near future. “I definitely feel a big shift 
-- | don't really feel like ‘Disney Artist, Kevin Kidney’, which 
| was for so long.” 


That being said, here we are on June 22nd, 2008. People 
have been waiting outside the gates of Disneyland since 
five a.m., in the hope of scoring some of the limited edi- 
tion Kidney and Daily-designed Tiki Room merchandise 
that is making its debut today. By the time the gates open 
at 8, the line outside the Disneyana store is all the way 
down Main Street and end at Tommorrowland’s entrance. 
It is NOT the happiest place on Earth this day, but it cer- 
tainly proves that people who love Tiki and people who 
love Disney can exist patiently within a certain radius of 
each other. Kevin and Jody are there, signing their mer- 
chandise and answering hundreds of fans’ questions. “We 
think it’s funny that we're now credited on the bottom of 
some of our merchandise as ‘A collectible by Kevin and 
Jody’, so we've now entered the realm of not needing last 
names. ” 


But Disneyland is just too crowded today, so let's go back 
to Kevin's summer of 1963. And why 1963? What hap- 
pened that summer? “All of my favorite things, “says Kevin. 
A lot of my favorite movies came out then, politics were 
interesting, my parents got married in '63, the Tiki Room 
opened in ‘63, all the artists at Disney and Imagineering 
were involved in the World's Fair in ‘63... Oh, and Hawaiian 
Eye was still on the air! | could get a job at Warner Brothers 
and work on that show! ” 


Kevin is proudly obsessed with Hawaiian Eye: “It's from 
that perfect time in the 60's. It's got the greatest cars; the 
greatest clothes, incredible sets and stupid stories that 
make you laugh because they're so horrible. | think that, 
because of my screenings of “Hawaiian Eye” episodes (at 
Tiki Oasis, the Egyptian Theater and The Hukilau) I've done 
a lot to make the show have more recognition among us.’ 
Kevin had never heard of "Hawaiian Eye” before their muse- 
um exhibit. He and Jody found the soundtrack album during 
hunts for Tiki artifacts. “Hawaiian Eye is classy. It’s beauti- 


Kidney's logo design for the legendary Lucky Tiki. 


ful and glamorous. The characters on the show kid each other; laugh and 
they even have sing-alongs! You don’t see the cast of Hawaii Five-O having a 
sing-along! The ‘Hawaiian Eye’ characters are like my fantasy friends. If | 
could get my hair to look like Robert Conrad's hair -- “ Jody cuts him off. 
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Kidney’s current interests involve cut-paper sculpture, as shown in this year’s poster for 
the Egyptian Theatre luau. 
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Conrad's hair -- ” Jody cuts him off. “You're ruining the quote now. 
And her article. And my evening. Next question.” 


Although these two multi-talents have an incredible list of achieve- 
ments, they still credit their little Anaheim museum exhibit as their 
favorite (so far). “We didn't know that the Tiki thing was going to take 
off and still be going now, says Kevin”. “We thought we were champi- 
oning this very weak, very obscure genre of style and lifestyle. But 
anytime you take on a project like that, it’s because you really want to 
be a part of it somehow, even if you're not. You want to make it a proj- 
ect so that you have a good excuse to wallow in it, investigate it, learn 
about it and, from a distance, live it. 


“In a way, it’s like it’s own time machine”, says Jody. Kevin: “It WAS a 
time machine!” Jody: “But even if you went back in time, it isn’t going 
to be the idealized version you think it is. But Tiki... it’s come so far 


Kidney contributed several illustrations, including the cover and endpapers, 
to Jeff “Beachbum” Berry’s newest book, Sippin’ Safari. 


now that you can experience a hybrid of it. And | think that’s 
what attracts people to it. You can experience all the high points 
without the lows.” Kevin: “Right. You're not behind Trader Vic's 
smelling their trash. You're INSIDE the dining room, where it's 
beautiful.” Jody: “And you can afford the drinks!” So true. May 
Miehana always smile upon Kevin and Jody. 


Kari Hendler is a TV Script Supervisor, writer, photographer... 
and a former Disneyland employee. Come see more of Kevin 
and Jody's work and musings at Miehana.blogspot.com and 
stay tuned for their future website of wonders called Miehana.com 
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One-Of-A-Kind hand-built Tiki Mugs - Hand Pressed HighRelief Tiki Tiles 
Individually Crafted by Henrik "VanTiki" in Kailua, HAWai 
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Thor, who used to work as a Disney Imagineer, at La Mariana Sailing Club in Honolulu, Ht. 


Part of Thor's “Rum Ration series,” Da Hut features an original sketch using rum on watercolor paper 


Tom (Thor) Thordarson: 
The Spirit of Adventure 


By Dennis Mathewson 
Images courtesy of Thor 


Colorful imaginary backgrounds, island style inspired charac- 
ters, tropical cocktail bars and fun filled subject matter with a 
true spirit of adventure gives Tom Thordarson’s artwork a win- 
dow into his magical world of wonder. 


Tom Thordarson, known as “Thor” in the art world by art col- 
lectors, fans and friends, is well known for his incredibly detailed 
paintings. Thor's imagination and creative mechanism ideas 
are shown in his structures. Catapults and conveyor belts give 
his settings and backgrounds a true sense of a working device 
environment complete with surfer beach shacks, tree houses, 
volcanoes, tropical beaches, Tiki bars and sunsets that fill his 
artwork with magical Hawaiian settings. Add to that, fun filled 
characters such as geckos, tikis and other island favorites. 
Thor's world, as shown in his paintings are places so inviting 
they seem to beck- 
onyoutowalkright 
in and be a part of 
the fun. 


Viewing Thor's art- 
work reminds me 
of my own child- 
hood, when | used 


Da King, one of the most popular in Thor's Tiki Idol 
Series, celebrating the icons of Hawaii in a Tikified form. 


Hookah Lau Bubble Bar was originally created to celebrate the spirit of Hukilau 2007 and features the Wreck Bar and celebrated Tiki artisans Crazy Al Evans, Bamboo Ben, Squid and 


Gecko as Tiki mugs. 


to play “mousetrap” the popular game of the 60's where creativi- 
ty and mechanics merge into enjoyable fun. Thor's childhood in 
southern California was full of fun and family encouragement. He 
would fill his free time, building tree houses, creating his own 
underwater skin diving suits, conducting Houdini-like magic shows, 
and of course, always finding time for drawing and painting. 


After receiving graduate honors from the Pasadena Art Center, 
Thor was discovered by the amusement industry and worked with 
major entertainment companies. At MCA Universal Studios as 
Director of Attraction Development, he learned to develop lead- 
ership skills as well as fine tune his illustration and concept drawing 
abilities. Bursting with talent and imagination, it was no wonder 
that Disney Imagineering discovered Thor's creative capabilities, 
thus bringing him onboard as an official Disney Imagineer. Behind 
the scenes at Disney, allowed him to see and discover the magi- 
cal tricks of the trade and working at the Factory of Magic only 
fed his creativity and mechanical minded abilities. The cama- 
raderie and teamwork at Disney as well as the huge responsibilities 
assigned to him as a director/senior designer developed his skills 


even further. Thor was instrumental in the designing of the 
super fantasy ride, “Journey to the center of the earth” at Tokyo 
Disney Sea Park. | can tell you first hand, that this ride definite- 
ly leads the pack with the longest lines of thrill seekers more 
than any other ride at Disney Sea. Filled with biomechanical 
contraptions and a true action adventure train that leaves every 
rider breathless as it shoots out of the top of the volcano as a 
finale (I must have ridden this ride at least 10 times). Leave it 
to Thor to concoct an unforgettable Disney ride experience, 
making this one of the top rated in the industry. 


After 17 years in the entertainment industry, Thor ventured off 
for a new adventure in the fine art field. Thor's inherited good 
looks came from him parents with his glamorous mom work- 
ing as a Playboy bunny in the posh and swanky Playboy club 
on Hollywood's Sunset Blvd. As a child, he was fascinated with 
the retro club lifestyles and décor as well as being captivated 
by seeing all of the cool and exotic drinks served up with their 
fancy swizzle sticks and colorful garnishes to the patrons at the 
Playboy Club. Add to all of that, the smooth jazzy music and 
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Magik of the Tiki Maker is about the mysterious powers and “magik” conjured by the Tiki carver. 


sultry lighting as Thor absorbing all of this in, as it formed his own 
personal artwork style. Much of the summers of his youth were 
spent with family in Kona on the big island of Hawaii, where he 
learned to scuba dive, snorkel and live amongst the beauty and 
charm of the islands. The combination of the childhood memories 
with Don Ho’s music, beach sunsets and laid back summers in 
Hawaii with his cool retro lifestyle back in L.A., created Thor's unique 
art style that reflects in his paintings today. You can feel the magic 
come alive when so many elements come to play in his fun style 
art pieces, like the “Mechanical Elvis Drink Making Machine", “The 
Blue Hawaii Shiminator”, “Another Man’s Treasure”, and many 
enchanting castaway scenes. There is so much detail and imagery 
in his work and images that are so real and inviting, they seem to 
beckon you to walk right in and join in the fun. 


Thor's original paintings sellout quickly in his “Thor Stor” Hawaii 
gallery, as well as the prints of his work in various gallery locations 
in Maui and Oahu. Tiki culture followers worldwide admire and col- 
lect Thor's artwork. One collector in Japan currently owns nine of 
his originals. Us Tiki heads don’t just hang a picture over our couch 
anymore; we find this type of lighthearted artwork more appropri- 
ately hung in fun rooms, Tiki bars and even bathrooms. Thor's art 
is definitely mood elevating as it fills your mind with creative adven- 


@ 


ture and wonder, just how he plans it. 
So crank up the groovy retro lounge tunes, grab a refreshing mai 
tai and enjoy the view, created by Thor. 


To see more of Thor's artwork visit his website at www.thor- 
store.com and his my space page myspace.com/thor_hawaii. 
Thor would like to encourage collectors, fans, and friends to go 
to his my space page to ask questions, share stories about his 
art, to communicate directly with him, and to make great Tiki 
friends. 


Dennis Mathewson has gained worldwide fame and is known 
as one of the top airbrush, pin striping, and custom painters in 
the world. He is known for his vibrant use of color in his artwork. 
You can find his art at the Thor Stor Gallery and the Diamond 
Head Gallery both in Hawaii. Also, visit Dennis at his business 
Cosmic Airbrush when in Hawaii or at his website cosmicair- 
brush.com. 
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Diamond in the Rough celebrates a tiny hidden cove where the ultimate “surf shack” has been crafted. 
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llth in a series 
By James Teitelbaum 


Anyone who has ever spent time at Waikiki 
beach knows that the people of Japan have 
a deep love for Hawaii. It sometimes seems 
as though there are more Japanese people 
in Honolulu than there are Hawaiians. This 
huge Japanese tourist industry exploded in 
Hawaii during the 1970s, so it is no surprise 
that the Japanese version of Tiki began to 
appear in Tokyo around that time. Just as 
the idea of Tiki was fading away in North 
America, the Japanese people began build- 
ing Tiki bars as souvenirs of their visits to 
Hawaii. Japan has also seen a huge num- 
ber of more traditional Hawaiian restaurants 
spring up during the past three decades; 
these places are less about Polynesian Pop 
as envisioned by Donn Beach, Vic Bergeron, 
and Steve Crane, and are more about spam, 
macadamia nuts, leis, and surf memorabil- 
ia. In other words, they are a postcard from 
modern day Waikiki, as experienced by the 
countless thousands of Japanese tourists vis- 
iting Hawaii every year. 

When visiting Tokyo and nearby Yokohama, 
there are a handful of worthwhile classic 
Polynesian Pop sites to visit, plus all the 
Hawaiiana you can handle. 


First port of call: 

Tokyo's New Otani Hotel is worth a visit for 
at least two reasons: first, it was featured as 
an exterior in the James Bond movie You 
Only Live Twice, and second, seven years 
after the Bond film wrapped, the hotel 
became the Tokyo home of Trader Vic's. 
This Trader Vic's is spectacular, and has 
become one of my very favorites. This is par- 
tially because the restaurant looks like it has 
not changed a whit since opening in 1974. 
It retains that classic Trader Vic's style, con- 
sisting of a maze of half a dozen rooms, each 
feeling intimate and tropical. Endless tikis 
under low thatched ceilings with dim light- 
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The Trader Vic's at Tokyo’s New Otani Hotel looks like it hasn’t changed a bit since its opening in 1974.” 


ing emanating from ancient swag lamps will take you right out of busy urban Tokyo, 
and directly to the mysterious isle of Tiki. Tiki carvings and poles in the Oceanic Arts 
style abound, and there are also authentic works of art from New Guinea, plus sever- 
al original Victor Bergeron paintings on display. 

When | think of how a Trader Vic's ought to look at feel, it is the Tokyo location that 
now sums it up to the letter for me. 

One warning however: this place is expensive, even by Tokyo standards, and even by 
Trader Vic's standards. Upon my visit in June of 2008, Navy Grog and Tiki Puka Puka 
cost the equivalent of over $20 each. As is the case in most Japanese bars, you will 
also be charged a service fee equal to 10% of your bill, plus a tax of 5%. Vic's stick- 
lers will be happy with the quality however: the drinks are virtually indistinguishable 
from their North American and European counterparts. That is a very good thing. 
Slightly less expensive (slightly) and more exciting to cocktail researchers and to col- 
lectors alike is the Hakata Sling, an exclusive to the Asian Trader Vic's locations. This 
one is made with sake, naturally, and has either a little porcelain Japanese boy or a 
girl at the end of a chopstick as a drink ornament (similar to the rubber menehune 
and “womanehune” available stateside, but made of ceramic!). And, wait until you 
see the rum collection behind the bar! 

Also remember to say hi to the manager, Larry Murakami. Larry is a genuinely warm 
hearted guy, who loves his restaurant more than anyone else reading this magazine 
does. Guaranteed. He has been curating the place for years, watching over it with 
loving care like the captain of a great vessel of the sea, guiding it through waters both 
calm and rough, while maintaining a loyal crew who keep the place scrubbed and 
ship-shape. Larry hails from San Diego, home of Tiki Magazine, and was formerly the 
manager of the now-closed Trader Vic's in Fukuoka. 
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Tikitiki Shinjuku is located on the upper floor of an office building, where an elevator takes the visitor right to the Tikitiki displays 


restaurant's lobby. 


Tiki Tiki Times Two: 

In the popular nightlife district of Shinjuku is Tiki 
Tiki, a restaurant that is not dissimilar to the 
‘Ohana restaurant at Walt Disney World in Florida, 
and which also reminds me a little bit of the 
Kon-Tiki in Tucson. Located on an upper floor 
of an office building (as are so many restaurants 
in Japan), an elevator lets the visitor off right in 
the lobby of Tiki Tiki. Immediate gratification 
comes with the sight of bamboo everywhere, a 
little bridge leading into the rest of the restau- 
rant, and some colorful tikis in what Tiki Road 
Trip calls the Disney Style. Just across the bridge 
is a long curved bar, and there are two dining 
rooms to the left, with two more to the right. 
All four rooms are filled with tiki objects galore. 
For cocktails, the first choice is the Tiki Tiki (about 
$8.50 plus about $15 for the mug, packaged in 
a box and a little shopping bag). It was my least 
favorite of the three potions that | drank. Very 
coconutty. The others were a Mai Tai (not ‘prop- 
er’ of course) garnished with a parasol and a 
giant wedge of pineapple, and Tahitian Loco 
Punch (punchy and red...) garnished with a giant 
pineapple wedge, an orange wedge, a straw- 
berry, and a little swizzle stick with a tiny plastic 
martini glass atop it. 
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a large number of Tikis, although 
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many of them have been painted in interesting ways. 


Tikitiki Shinjuku features several different dining rooms, some more classically decorated than others.” 


They were all fine, drinkable, nothing special. 

The food is 'Izakaya style’ which means you order a bunch of little appetizers 
and share it all. Kind of like a Japanese tapas. Small plates are about $3.50 
each or three for about $9. The Lomi Lomi salmon is great, the avocado shrimp 
and green papaya prosciutto are also good. For a larger plate, | tried the gar- 
lic chicken and glutinous rice cabbage lau lau, which is dumplings of chicken 


James Teitelbaum 


in a broth (which | would not recommend) A bit 
better is the chicken long rice, which is basically 
chicken, sprouts, seaweed in a broth with glass 
noodles. These two dishes are about $9.25 each. 
Thus, food here is reasonably priced, but is sel- 
dom outstanding. 

There is a floorshow here of sorts, consisting of 
three hula cowgirls (!). They are all barefoot, and 
wearing jeans rolled up to the knee, worn under 
Party City-type hula skirts, their heads capped with 
Stetsons. They do a hoedown knee-slapping dance 
to the song Supercalifragilisticexpialidocious. | 
was baffled and flabbergasted, somewhat con- 
fused, but also amused. 

The nicely illustrated Tiki Tiki menus are cloth- 
bound with color photos inside. In tiny print, all 
alone at the bottom of the otherwise blank last 
page of the menu, it says, “a $5 (equivalent) show 
charge will be added to your bill”. It is really lame 
to be charged five bucks for watching the wait- 
resses roll up their jeans and goof off in the aisles 
to a track from Mary Poppins. The show was funny 
as a little distraction during dinner, but it is not 
worth paying money for. Any money. The stage 
and band mentioned in Tiki Road Trip appear to 
be gone. 

Forty-five minutes away by train is the city of 
Yokohama, and another Tiki Tiki. Located a very 
short walk north of the Yokohama train station, 
this Tiki Tiki is a bit smaller, a bit less cartoony, and 
a bit more elegant - not unlike a new-era Trader 
Vic's. There are still scads of Tiki carvings and poles 
all over the place, and a cool lighting effect across 
the entire back wall: a faint suggestion of a tropi- 
cal mural slowly fades from blue to green to red 
to purple with almost imperceptible slowness. 
The menu for both food and drinks (and mugs) is 
exactly identical to the Tokyo location in every way. 
The difference is in the show: the wahines still do 
their thing in the aisles between the tables, but 
the show is free, and the girls actually wear 
Polynesian costumes and dance to Polynesian 
music. Good deal. 

A short walk south (rather than north) from the 
train station will bring you to Bay Quarter, a trendy 
new shopping mall designed to look like a cruise 
ship. Inside is a Hawaiiana mother lode consist- 
ing of a Hawaiian souvenir shop, a Hawaiian 
sandwich shop, a Hawaiian macadamia nut cart 
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POUNESIAN BARS RESTAURANTS 


(with a cutie hula girl logo), a Hawaiian-style malasada shop, and the Aloha Table 
restaurant. 

Aloha Table is a sunny and friendly restaurant right on the ‘prow’ of the cruise 
ship, featuring both indoor seating and an outdoor lanai that offers a view of the 
river near Yokohama bay. There is little tiki in the place, but they do have a pleas- 
ant collection of framed vintage Hawaiiana on the walls (travel brochures, surfing 
photos, etc.) and good food. For about ten bucks, | got a tasty lunch consisting 
of a big bowl of loco moco, a bowl of self-serve soup, and unlimited self-serve 
beverages, including tea, water, juice, and wine. Yeah, all the wine you want. 
Works for me! Tropical drinks are available too. 


Bouncing back to Tokyo: 

Like Tiki Tiki, a chain called Sun Aloha has a few locations... or at least they used 
to. The Tokyo store is now closed, and the Yokohama one is impossible to find. 
However, there is plenty more Hawaiiana and even some more Tiki to be found 
in Tokyo. This stuff is around if you look for it: | discovered a little restaurant 
called Honu Aloha Dining while wandering a maze of streets that | could never 
find again, and also a random Moai at the entrance to a trendy-looking subter- 
ranean bar. At the end of Takeshita-dori (dori means “street”), is a vintage clothing 
store called Bowl-O-Rama, featuring a big Hula girl mural painted on the outside 
wall. Takeshita-dori, by the way, is in the Harajuku area, a neighborhood known 
for being the freak hangout on Sunday afternoons. Leaving the Harajuku train 
station, you'll cross over a bridge full of goths and cosplayers before finding the 
entrance to Yoyogi Goyen (Yoyogi park). It is here that the local psychobillies 
gather every week to jam (with full electric sound system in tow). Show up and 
enjoy the pompadours, poodle skirts, and tunes, for free. 

While we're in the mood for lowbrow culture, the last stop on our Tiki tour of 
Tokyo is the Ghetto Bar in Shin-Okubo (an area within the larger district of 
Shinjuku). Ghetto Bar is the creation of a hep cat named Ako Ohashi, and his 
wife. They took an old motel owned by Ako’s parents and transformed it into a 
mansion of Los Angeles street hip, a bastion of skate culture in Tokyo. True to its 
name, Ghetto bar is covered in gangsta-style graffiti on the outside. Inside is an 
indoor half-pipe for skateboarding, a big bar, a skate shop, a lowbrow art gallery, 
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and a tiny tiki bar. When | say tiny, | mean it. This 
place is the micro-spawn of Tiki Ti, factoring in at one 
quarter of Tiki Ti’s size! The bar seats three or four, 
and a small counter behind that seats another two 
or three. Don't let the size of this little grass shack 
fool you though: this place is full of concentrated tiki 
goodness, and is the meeting place for a cross-sec- 
tion of the coolest people in Tokyo. Sitting there one 
night, | met the editor of a Japanese tattoo magazine, 
and a tiki collector who had lived in LA for a while 
(he bragged of scoring an original Suffering Bastard 
mug at a swap meet for $20. Bastard!). Ako himself 
was behind the bar. Tropical drinks are not really to 
be found here, but if you order Japanese beer you'll 
make friends with the locals fast: they'll be sitting near 
by. Very near by 

Complementing the main art gallery on the second 
floor, the tiki bar also functions as a smaller gallery. 
Izumikawa MacFLY was showing a dozen examples 
of his tiki art when | visited; he’d fit right in at Outre, 
DvA, or La Luz de Jesus galleries. 


This article, of course, lists just a few tikicentric high- 
lights of Tokyo. For fans of classic cocktails, please 
see the www.cocktailsnob.com web site for an explo- 
ration of a half dozen places in Tokyo to swap the 
Scorpion or Suffering Bastard for a Sazerac or a Sidecar, 
plus a recounting of my experiences with traditional 
Japanese libations such as sake and shochu. 

One final word on Tokyo: yes, it is true; there are vend- 
ing machines everywhere that sell every thing. 

But none sell Mai Tais. 

Yet. 


James Teitelbaum has been a visible figure in the tiki 
revival since 1995. His Tiki-related projects include 
event planning, web sites, seminars, and the books 
Tiki Road Trip and Big Stone Head. 
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Trader Vics, Garden Tower 
Hotel New Otani, 4-1, Kioi-Cho, Chiyoda-Ku, Tokyo 


Tiki Tiki Hawaiian Restaurant 
B1 Soutetsu Iwasaki-gakuen, Bldg. 2-17-1 
Tsuruyacho, Kanagawa-ku. Yokohama 


Tiki Tiki Mahana 
Ku Shinjuku 3-4-8 Shinjuku Sezon plaza 4F, 
Shinjuku, Tokyo 


Aloha Table 
4F, 1-10 Kinko-cho, Kanagawa-ku, Yokohama 


The Ghetto 
1-1-10 Hyakuninchou, Shinjuku-ku, Tokyo 
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Shin-Okubo’s Ghetto Bar's Tiki bar might be tiny, but is full of concentrated Tiki goodness. 


"Bernie" Bernard 


Oakland resident and Tiki fantatic Larry Van 
Dyke, Seattle, WA 


Dave “El Swervo" Jerrom’s April snow Tiki, Hampshire garden, 
South of England 


Do you read your 
Tiki Magazine 

in interesting places? 
If so, e-mail your picture to infoeTikiMagazine.com 

and you might be in our next issue. 


“Note: Please make sure submitted images are at least 3°X5” @ 300dpi. 


Members of the Fraternal Order of Moai in front of the Kona Lanes sign at the American Sign Museum in Cincinnati. (Itor: 
Tod Swormstedt (founder and curator of the American Sign Museum), Joe Schuster, Bill Winger, Dave Larsen and Jamison 


Glenn Yoder with the essentials, Macchu Picchu, Peru 


Thursday August 14th a .\ 
The Tiki Oasis Shuttle to the Bali Hai Restaurant Shuttle runs from 4:30 pm - 1am \ 
Celebrate the Island Lifestyle with cool art, music and more during www.tikioasis.com. August 14 -17th in San Diego. We will again 
do our fun open air double Decker bus. Shuttle from the Hanalei to the Bali Hai, featuring fun music and tiki-themed prizes! 
Cost for the round trip from the hotel to the Bali Hai - $16.00 Round trip. The first 50 people to sign up get to go on the first shuttle. 

B The 4:30 pm shuttle will also include a fruitful drink and brief stops at Tikiland and Freaky Boutiki. Tickets will also be available in é 
the Hanalei lobby on Thursday August 14th from 4:30pm to 5:45pm Shuttles will run from the hotel at 4:30pm, 5:45pm, 6:45pm and 

, 7:45pm. Return shuttles from the Bali Hai will leave at approximately 6:20pm, 7:20pm, 8:20pm, 10:20pm, 11:20pm, and 12:20am. Lif 


Sunday September 14th 

Island Style Scavenger Hunt 11 am - 2 pm 

Discover secret spots, tiki statues and tropical treasures on an adventure through Mission Bay, Mission Beach and Pacific Beach. 
$60 per person or $300 for a team of 7 or 8. You will be part of a team of 7 or 8 people. If you want to be on the same team as 
someone else, please make mention this when sending in your payment. Meet in grassy area by the bay at the Catamaran Hotel. 
You must sign up in advance and this may sell out. The scavenger hunt involves creative photos and numerous tiki places that are 
not in your tiki guidebook! This is the day after the September 13th Tiki Magazine Art Show! Make it a fun weekend and explore 
new areas around the beach and bay! 


re com tours@wheretours.com 255 G. St. #716 San Diego, CA 92101 
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“Mortgages & Mai-Tai’s... “Let me make your Vacation 


Whatta Life!” 


Professional and Confidential Service 
for all of your 
Real Estate and Mortgage 
requirements, 
call Chris Garland 
562-500-9800 
or email 
mysmartloan@yahoo.com 


Dreams come true!” 


For all your 


Travel and Cruise requirements, 
call Karen Stuetz (VWooHooWahine) 
949-582-1324 
or email 
woohoowahine@yahoo.com 
website... 
www.packyoursuitcase.joystar.com 
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The ULTIMATE SOURCE for ALL the 


EVENGS, APt, MUSIC, COCKEAILS AND tHE PEOPLE 
aND PLaces that DerINe tHe ALOHA SPirit! 


TIKI MAGAZINE - 5663 Balboa Ave. Ste. 3 398, San Diego, CA 92111 - (ese) 722-4599 
www.tikimagazine.com 
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